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2 /  Special Olympics Malta 
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Good positioning of mark 
for maximum exposure. 



4 /  Special Olympics Puerto Rico 



Nice use of colour appropriate for Brazilian culture. 



6 /  Special Olympics Mexico 
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Curve is not obligatory or 
always necessary. The curve is 

a tool to protect the mark  – 
here is a good example of the 
mark protected without curve 
and use of national colour (as 
long as its in the secondary 
colour wheel). 



9 /  Special Olympics Connecticut 



10 /  Special Olympics Great Britain 

Branding outside SOGB office. 



11 /  Special Olympics Romania 



12 /  Special Olympics Ohio 



13 /  Special Olympics Singapore 



14 /  Special Olympics Alberta 



15 /  Special Olympics Connecticut 



16 
Time Square, New York 
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Be careful not to put Special 
Olympics mark against a 
busy background. 
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Again logo can be lost 
on a busy background. 
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We caution against over double use of the curve on top and 
bottom. 
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Curve helps to organise information and protect the 
Program mark.  
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Use only the colour on 
the Special Olympics 
secondary color wheel. 
No longer necessary to 
use the symbol as a 
watermark. 
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Use of national colors 
gives local identity. 



24 
Mark translated into native language. 
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Example of use of 
bilingual logo from 
Canada. 
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27 
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Great choice of imagery with flag. Program mark has 
stronger positioning on the right hand side as eye is 
naturally drawn there first.  
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Nice, neat and 
clean design. 
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Great example of clean, 
impactful annual report 

design from SO Great Britain.  
 
To view the entire report 
click here. 

 

 

 

 

http://www.specialolympicsgb.org.uk/media/uploads/documents/eqxqotj-f92540b208f35838e3d05d94e7c805700e11a1cf.pdf?utm_source=SOGB+Supporters+2013&utm_campaign=98a09baa02-Our_Year_In_Review_2012_is_Available_Now_2_26_2013&utm_medium=email


33 /  Special Olympics Virginia 

No longer 
necessary to use 
symbol as water 

mark. 



34 /  Special Olympics Arizona 



35 /  Special Olympics 



36 /  Special Olympics  

New Zealand 



37 /  Special Olympics Florida Use of social media avatar rather then centred mark 



38 /  Special Olympics Italy 



39 /  Special Olympics Massachusetts 

Twitter 



40 

New Jersey website – www.sonj.org – again curve is not obligatory 

http://www.sonj.org/
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SO Massachusetts website – www.specialolympicsma.org 
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Team/Clubs 

44 

Special Olympics Visual Identity 
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46 
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SO Washington Youth Unified 
Event 



48 



49 
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It is not always necessary to 
use the curve with the 
program mark. Here the 
banners could be just red with 
the mark in white. 
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Here is a an opportunity to use the team mark structure to ensure the 
Special Olympics symbol is included on uniforms 
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Games 

54 

Special Olympics Visual Identity 
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57 



Joint 
events 

58 

Special Olympics Visual Identity 
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61 



programs 

62 

Special Olympics Visual Identity 

 
 
 
 
 
 
 
Health, Education 
& Community 
 



63 

Special Olympics Sub-Brands 
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69 /  Special Olympics Russia 



   70 /  Special Olympics 

Malta 
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The Special Olympics 
Accredited Program 
mark is used to 
endorse the 
communication. 
It should not be 
locked-up with 
Healthy Athletes’ 
logotype. 



Regions 
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Special Olympics Visual Identity 
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Nice use of colour to reflect region. “Africa” is no longer locked into logo – 
SOA used international logo. 
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Zero-G 

Thank you 
Please share your examples or questions 

with us by emailing Maureen or Nadine at 

brand@specialolympics.org 
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