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Introduction

People with intellectual disabilities experience worse health care and access to services than
others in their communities, and studies have found their life expectancies are shorter. The vision
of the Special Olympics Health program, made possible by the Golisano Foundation, is to
create a world where people with intellectual disabilities have the same opportunities to
be as healthy as people without intellectual disabilities and, in doing so, allow Special
Olympics athletes to perform to their best on and off the playing field. Barriers to this vision
include lack of access to quality health care, education, and resources.

To address the health disparities our athletes face, Special Olympics is leading a number of
integrated and complementary efforts to strengthen the capacity of existing systems of care.
Special Olympics Health is integrated into all Special Olympics sports, family, and youth programs,
and also strengthens linkages with community care networks and other local partners who can
support the health and well-being of Special Olympics athletes year-round.

These brand guidelines are designed to aid Special Olympics Programs as they educate
and build awareness around Special Olympics health-related programming, including
Special Olympics Healthy Athletes® events, year-round health programming aligned with
the Healthy Community recognition program, and other areas such as fitness and wellness.

The goal of the Special Olympics Health program is to ensure inclusive health for people with
intellectual disabilities, meaning equitable access to quality health care, education, and services
throughout communities. Special Olympics Health is made possible by the vision and support
of the Golisano Foundation, and partners such as the U.S. Centers for Disease Control and
Prevention, and Lions Clubs International.

3 Special Olympics Health Identity Guidelines



Program Identity Guidelines
Section 1

Overview of Guides

This section of guides will give you a breif overview of how to implement the
Healthy Athletes event identity and how to recognize programs that have
achieved recognition as a Healthy Community. The guidelines should be used
in conjunction with the Special Olympics Brand Indentity Guidelines to ensure
we create consistent and engaging communications in line with the Special
Olympics Master Brand.
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Visual identity Overview

Special Olympics Health initiatives create Program Lock-up
inclusive health for people with intellectual

disabilities and is made possible by the vision

and support of the Golisano Foundation.

The Special Olympics Health lock-up identifies oﬂ.ﬁﬁﬁc SpeCIal Olymplcs 'Jﬂéﬁﬁ' Special Olympics

O
Health as a program within Special Olympics § v a §ﬁﬁ? Hea lth
and is applied as part of the Special Olympics ea . GO llgué[)ﬁ‘a

brand identity.

MADE = FOUNDATION Min Logo Size: 2 inches or 5cm
The Health program lock-up is cobranded with POSSIBLE BY G 0 I. I S a n O

the Golisano Foundation logo in all branding
instances. The symbol has been streamlined
to make it more robust and suitable for use at
small sizes.

A\

Healthy Athletes uses a specific branding for
the events while Healthy Community uses a
recognition seal and branded elements that
can be applied once a Program has fulfilled all
the requirements to be a recognized Healthy
Community.

Healthy Athletes Program Branding Healthy Community Status Recognition Branding

SPECIAL
OLYMPICS

HEALTHY

Special ﬂ'F ﬁ'ﬁ.

Healthy Athletes identity covers 8 different Special Olympics . 0N Diympice §3¢1
disciplines - podiatry (Fit Feet), dentistry Healthy Athletes COMMUNTY

(Special Smiles®), audiology (Healthy glf;l;g

Hearing), vision (Special Olympics-Lions Clubs ol @9 ““, Creati nga Hea lthy

International Opening Eyes®), physical therapy
(FUNfitness), sports physicals (MedFest®),
overall health and wellbeing (Health
Promotion) and emotional wellness (Strong
Minds).
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Guidelines Introduction

These guidelines explain how to The guidelines should be used in conjunction
A implement Healthy Athletes event with the Special Olympics Brand Identity
identity and how to recognize Programs Guidelines to ensure we create consistent
Programs need to ensure o og e . . . . e .
appropriate sponsor recognition that have achieved the recognition as a and engaging communications in line with
of the Golisano Foundation at Healthy Community. the Special Olympics Master Brand.

each event. All material need to
incorporate the new Golisano

Foundation logo and layouts Examples of the identil:y

as outlined in these guidelines. in action are supplied along with
guides on how to use the supplied
artwork Files.

AR, Special Olympics

3¢’ Health

@ N e GoliSano
e
(@)

A Tt Creating
Y SPECIAL
OLYMPICS
ety Healthy HEALTHY
eal etes” oy ® MMUNITY
Volunteer Communities
Golisano
Together
& G A3, Special Olympics

- S’ Health

% Golisano

@

MOSELEY SPORTS CEN|

Special Olympics
Health program,
made possible by the
Golisano Foundation,
strives for inclusive
health for people
with intellectual
disabilities, which
means equitable
Special Olympics access to quality

Health health care,

Promotion . education, and

—_— services throughout
communities.

.. Golisano

Special
Olympics
Healthy
Athletes®

~Golisano
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Visual identity

VAN

The Golisano Foundation logo should be
locked up with the Special Olympics Health
mark. The proportions should be kept intact
to preserve legibility when the mark is
reduced to a minimum size.

This SO Health lock-up can be used by any
Program involved in health programming,
incorporated at health-focused events

or where health is a part of a larger

event or focus (Healthy Athletes, Healthy

Communities, Fitness, Family Health Forums).

The Golisano foundation logo is a full color logo
but has been used as one color to work well
within the Special Olympics Health lockup.

PLEASE NOTE:

In cases where the Golisano
Foundation logo needs to be used
alone as a sponsor, Programs can
decide to use the below full color
version with the slogan.

Golisana

Imagine the possibilities!

Program Lock-up

ﬂ'Fffﬁ. Special Olympics
¢’ Health

v Golisano

Golisano Foundation
Recognition Banner

A= Special Olympics

"3¢7 Health

= FOUNDATION

is used as part of

oo GOlISANO0

Special Olympics Health Recognition Banner

Special Olympics Health program,
made possible by the Golisano
Foundation, strives for inclusive

health for people with intellectual
disabilities, which means equitable

access to quality health care,
education, and services

throughout communities.

. PANTONE 286
C100 M91Y26 K15

A3 Special Olympics

3¢’ Health

OUNDATION

= . Golisano

Special Olympics

Health program,
made possible by the
Golisano Foundation,
strives for inclusive
health for people
with intellectual
disabilities, which
means equitable
access to quality
health care,
education, and
services throughout
communities.

= FOUNDATION The Golisano
GOllsano foundation logo

the main Special
Olympics Health logo

This banner
represents the
recognition of

the vision and the
support of the
Golisano Foundation.
These banners
should be placed

in tandem with any
other Health banners
that are being
produced.

Special Olympics Health Identity Guidelines



Language Guides

Golisano Language Recognition

BASIC RECOGNITION

Added to material with minimal text

Special Olympics Health is made
possible by a generous gift from Tom
Golisano and Golisano Foundation. -

4
Special Olympics Health is made possible by a generous gift from Tom Golisano and Golisano Foundation. - @ -

Place within a bar
as an add-on.

<ll!

Z4cd

This language should be used in materials like agendas,
PowerPoint presentations, fact sheets, and other
promotional materials. It should appear at least once on
materials that include body text/copy.

This language does not need to go on banners, signs,
wayfinding materials, or other materials with minimal text.

FULL RECOGNITION

Addded to material with space for additional text

Since 1985, Thomas B. Golisano has been a champion for
the health of people with intellectual and developmental
disabilities worldwide. Tom and the Golisano Foundation
create inclusive communities, where the contributions

of people with intellectual disabilities are better
understood, encouraged and valued by all. Tom’s financial
support to Special Olympics exceeds $67 million and has
served as a catalyst to grow the global movement as a
Force for inclusion, improving the health of millions of
people with intellectual and developmental disabilities
around the world.

1=

This language should be used when describing Special
Olympics Health as a whole, like press releases, reports,
background materials, etc. If an information pack on Healthy
Athletes includes a section on Special Olympics Health overall,
this language should be included in that material.

.‘@'.

Place within a body
copy of text.

]

This language does not need to appear on materials like
banners, signs, or those that are narrow in scope, such as
Healthy Athletes discipline one-pagers
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Program Identity Guidelines
Section 2

Special Olympics
Healthy Athletes

Visualidentity elements

This section of the'guidelines introduces you to the basic building blocks of
our visual identity such as our logotypes; illustrations and color palette. By
using this kit of parts we can create a consistent house style that is unified
while having the Flexibility to create diverse messages.
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Healthy Athletes and Healthy
Communities Introduction

Special Olympics Healthy Athletes® is a worldwide health program
designed around events through which Special Olympics volunteers and
partners improve the health of people with intellectual disabilities and
address health conditions such as chronic pain, disease, blindness, hearing
loss and shortened life span that needlessly affect this under-served population.

Through its sub-programs, Healthy Athletes offers health exams for

podiatry (Fit Feet), dentistry (Special Smiles®), audiology (Healthy Hearing),
vision care (Opening Eyes®), physiotherapy (FUNfitness), general medicine
(MedFest®), preventative medicine (Health Promotion), pediactics (Healthy
Young Athletes) and the importance of emotional wellness (Strong Minds).

Special Olympics Healthy Community is a Program recognition that
demonstrates an on-going community-integrated dedication to facilitating
access for people with intellectual disabilities to health and well-being
services, education, and support every day. The Healthy Communities
initiative enables Special Olympics to reach more athletes in harder-to-
reach locations, utilizing technology and partnerships to improve follow-
up care, while addressing local health needs and integrating health into
Special Olympics programming or sports.

Healthy Athletes and Healthy Communities are complimentary programs
endorsed by Special Olympics.
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Visual identity Logotype
Healthy Athletes

The Healthy Athletes identity has been Full color horizontal lock-up : Full color vertical lock-up Single color vertical lock-up
distilled down to a Logotype endorsed by

the Special Olympics symbol to allow easy 1 1 I ] ]

distribution to third parties. This consists of the SDeClal Olymplcs ! SDeCIal SDeClal

ot inisiodics - Healthy Athletes®  Oympics Olympics
by the Special Olympics symbol. H ea lthy H ea lt hy

- | . )
A ,@3 - Athletes®  Athletes

This logotype is universal and is not localized &S\ YT
with the name of the Accredited program : 'iﬂéﬁ& ';"{_5"‘%'

. K\®,3 K\®,3
OF SPONSOT. Single color horizontal lock-up E §aﬁa §ﬁﬁ?

Minimum size . .
In certain situations when the space is limited, SDeCIa I. O lym p ICS

the endorsement symbol can be dropped

when it goes below minimum size of 4 inch Hea lthy Athletes®

or 8mm in height. Eg. A USB key.

. : Minimum size
AR, |
§ﬁ.ﬁ ? Special Olympics

® Spedial Olympi
Healthy Athletes
AR

51 ¢ USB key

1/3 Inch
or 8mm
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Visual identity Logotype

Artwork versions

Specific artworks are available for each of the
lock-ups in full color, single color and white.

Full Color: This version of the lock-up is for
use against white backgrounds. The preferred
version uses Special Olympics Grey for the
‘Special Olympics’ type and symbol.

Single Color: This version of the lock-up is

for use in single color. Ideally when using a
single color, the lock-up should be printed in
its assigned color (Turquoise in this case) or
Black against a light, low-contrast background.
Ensure there is sufficient contrast between
the lock-up color and background color.

White: This version of the lock-up is for use
against dark solid colors and appropriate
photographicimages.

JAN

Equivalent artworks exist for each individual
sub-program.

Full Color

Special Olympics
Healthy Athletes®

AN

e

Single Color (Black)

Special Olympics
Healthy Athletes®

AN

e

Single Color (Turquoise)

Special Olympics
Healthy Athletes®

AN

e

White

Special Olympics
Healthy Athletes®

AN

Kﬁ'@*

File formats

PNG artworks have been
generated for Office use in
software applications such as
Microsoft Word and Microsoft
Powerpoint.

EPS artworks have been
generated for use by
Professional Designers and
can be scaled to any size
without losing quality.
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Visual identity

As per Healthy Athletes we have created
sub-program logotypes that can be easily

distributed to third-parties for merchandising

opportunities etc.

A\

These sub-program logotypes are universal
and are not to be localized with the name
of the Accredited program or sponsor or
their brand marks.*

* OpeningEyes is the exception to this
rule due to existing agreements.
Each time the Opening Eyes logo is
used, it must include the Lions Clubs
mark as the current contractual
agreement necessitates this. Programs
may not alter or co-brand discipline
names or logos, with Special Olympics-
Lions Clubs International Opening Eyes
being the sole exception to the rule,
due to brand best practices, and local
and global sponsor considerations.

Special Olympics Health Identity Guidelines

Logotype
Sub-programs

Full color versions

Special Olympics
Special Smiles®

[ —
ACR

§sf,e%’

Special Olympics
Fit Feet

[ S
AN

Fﬁ‘@‘

Special Olympics
MedFest®

AN

§§|°’é7

Special Olympics
Healthy Hearing

AN

&"@'

Special Olympics
Lions Clubs International
Foundation

Opening Eyes®

ACR

§sf,ea'

A Lions Clubs International

%@;‘ FOUNDATION

Special Olympics
FUNFitness

[
AN

!§ ﬁ. ﬁa«

Special Olympics
Strong Minds

AN

'§ﬁ.ﬁa'

Special Olympics
Health Promotion

AN

§ ﬁ' ﬁa»

Special Olympics
Healthy Young Athletes

AN

Fﬁ"e?/



Visual identity

As per Healthy Athletes we have created
sub-program logotypes that can be easily

distributed to third-parties for merchandising

opportunities etc.

A\

These sub-program logotypes are universal
and are not to be localized with the name
of the Accredited program or sponsor or
their brand marks.*

* OpeningEyes is the exception to this
rule due to existing agreements.
Each time the Opening Eyes logo is
used, it must include the Lions Clubs
mark as the current contractual
agreement necessitates this. Programs
may not alter or co-brand discipline
names or logos, with Special Olympics-
Lions Clubs International Opening Eyes
being the sole exception to the rule,
due to brand best practices, and local
and global sponsor considerations.
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Logotype
Sub-programs

Single color versions

Special Olympics
Special Smiles®

Special Olympics
Fit Feet

Special Olympics
MedFest®

AN

3 ﬁ. ﬁa‘

Special Olympics
Healthy Hearing

AN

‘§ ﬁ. ﬁa!

Special Olympics
Lions Clubs International
Foundation

Opening Eyes®

'Jﬂéﬁﬁ > Lions Clubs International
W@' FOUNDATION
Special Olympics
FUNFitness

AN

'sﬁ'ﬁa

Special Olympics
Strong Minds

AN

lsgféa‘

Special Olympics
Health Promotion

PR

’591'@

Special Olympics
Healthy Young Athletes

AR,
F?



Visual identity

A suite of icons has been developed to help
identify specific sub-programs. They should
be used to embellish and create greater
dynamism within your design.

VAN

These icons are not logos and should
not be used without the corresponding
sub-program logotypes. They are used
to embellish designs within the program
or to identify sub-programs at events.

@

File formats

PNG artworks have been
generated for Office use in
software applications such as
Microsoft Word and Microsoft
Powerpoint.

EPS artworks have been
generated for use by
Professional Designers and
can be scaled to any size
without losing quality.

Icons
Sub-program identifiers

Healthy Hearing (Audiolgy) Health Promotion (Prevention Medicine)

Special Smiles (Dentistry)

Strong Minds (Mental Health) General Medicine) FUNFitness (Physiotherapy)

©

Opening Eyes (Vision Care) Fit Feet (Podiatry) Healthy Young Athletes (Pediatrics)
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Visual identity

When required, the Healthy Athletes lock-up
can be used with an appropriate configuration
of the sub-program icons. The sub-program
icons should be arranged with consideration
given to how the program colors work when
placed next to each other.

VAN

When less colors are required, the icons
can be reproduced in single color.

Icon Cluster
Program embellishments

Special Olympics
Healthy Athletes®

AN

f§ ﬁ. ﬁa1

Special Olympics
Healthy Athletes®

Special Olympics
Healthy Athletes®

AR

e
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Visual identity

Each program has been assigned a specific
set of colors from the existing Special
Olympics extended color palette.

A\

Please use process color (CMYK) mix
created For artwork. Colors should
be visually matched to an up-to-date
Pantone® Swatch.

Common Colors

Black

Pantone® Black

Process: 0C/0M/00Y/100K
RGB: 0R/0G/0B

HEX: #FFFFFF

Dark Gre

Pantone™ 418C
Process: 0C/OM/15Y/75K
RGB: 99R/99G/89B

HEX: #636359

Color palette

Please use the color breakdowns as provided here.

Healthy Athletes

Dark Turquoise
Pantone® 3302C

Process: 90C/0M/50Y/50K
RGB: OR/105G/94B

HEX: #00695E

Mid Turquoise
Pantone® 3282C
Process: 80C/0M/50Y/20K

RGB: OR/151G/132B
HEX: #009784

Light Turquoise
Pantone® 3262C
Process: 70C/0M/50Y/0K
RGB: 57R/187G/157B
HEX: #39BB9D

Fit Feet

Dark Red

Pantone® 202C

Process: 0C/100M/100Y/55K
RGB: 130R/0G/0B

HEX: #820000

Mid Red
Pantone® 1945C
Process: 0C/100M/100Y/20K

RGB: 196R/22G/28B
HEX: #C4161C

Light Red

Pantone® 186C

Process: 0C/100M/100Y/0K
RGB: 255R/0G/0B

HEX: #FF0000

FUNFitness

Dark Yellow

Pantone® 1255C

Process: 0C/25M/100Y/35K
RGB: 177R/137G/6B

HEX: #B18906

Mid Yellow

Pantone® 110C

Process: 0C/30M/100Y/10K
RGB: 229R/168G/18B

HEX: #E5A812

Light Yellow

Pantone® 109C

Process: 0C/15M/100Y/0K
RGB: 255R/212G/0B

HEX: #FFD400

Opening Eyes

Dark Blue

Pantone® 294C

Process: 100C/80M/0Y/25K
RGB: 1R/59G/130B

HEX: #013B82

Mid Blue

Pantone® 300C

Process: 100C/50M/0Y/15K
RGB: 0R/99G/165B

HEX: #0063A5

Light Blue

Pantone® Process Blue
Process: 100C/20M/0Y/0K
RGB: 0R/149G/218B

HEX: #0095DA

Strong Minds

Dark Teal

Pantone® 323C

Process: 92C/49M/57Y/33K
RGB: OR/83G/86B

HEX: #005356

Medium Teal
Pantone®321C

Process: 82C/22M/37Y/1K
RGB: 0R/151G/160B
HEX: #0097A0

Light Teal

Pantone® 319C

Process: 59C/0M/122Y/0K
RGB: 91R/198G/204B
HEX: #5BC6CC

MedFest

Dark Orange

Pantone® 159C

Process: 0C/60M/100Y/45K
RGB: 152R/80G/6B

HEX: #985006

Mid Orange

Pantone® 1505C

Process: 0C/70M/100Y/5K
RGB: 230R/106G/31B
HEX: #E66A1F

Light Orange

Pantone® 137C

Process: 0C/50M/100Y/0K
RGB: 247R/148G/30B
HEX: #F7941E

Healthy Hearing

Dark Magenta

Pantone® 222C

Process: 0C/100M/40Y/50K
RGB: 139R/0G/55B

HEX: #8B0037

Mid Magenta
Pantone® 215C
Process: 0C/100M/20Y/20K

RGB: 196R/0G/99B
HEX: #C40063

Light Magenta

Pantone® Process Magenta
Process: 0C/100M/0Y/0K
RGB: 236R/0G/140B

HEX: #EC008C

Special Smiles

Dark Purple

Pantone® 2695C

Process: 80C/100M/0Y/40K
RGB: 61R/16G/99B

HEX: #3D1063

Mid Purple

Pantone® 267C

Process: 70C/100M/0Y/0K
RGB: 111R/44G/1458
HEX: #6F2C91

Light Purple

Pantone® 2587C

Process: 50C/100M/0Y/0K
RGB: 146R/39G/143B
HEX: #92278F

Health Promotion

Dark Green

Pantone® 370C

Process: 70C/0M/100Y/45K
RGB: 40R/117G/43B

HEX: #28752B

Mid Green

Pantone® 376C

Process: 40C/0M/100Y/20K
RGB: 136R/172G/46B

HEX: #88AC2E

Healthy Young Athletes

Dark Cyan

Pantone® 121-6C
Process: 78C/0M/30Y/0K
RGB: 5R/208G/206B
HEX: #05D0CE

Medium Cyan
Pantone®3252C
Process: 54C/0M/24Y/0K
RGB: 0R/231G/215B
HEX: #00E7D7
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Visual identity Color gradients

Color gradients have been used within the bars in the lockups and to
% create greater dynamism within the designs. Gradients are created by
using different depths of the same color.

When creating gradients make sure to
graduate between process colors (CMYK).

If blending between spot colors special Mid Red Light Red Mid Turquoise Light Turquoise
artwork should be created.
DE4E Light Red Dark Turquoise Light Turquoise
A Mid Teal Light Teal Mid Green Light Green
When using gradients, move from the dark Dark Teal Light Teal Dark Green Light Green
to the light tone.

Mid Purple Light Purple Mid Magenta Light Magenta

Dark Purple Light Purple Dark Magenta Light Magenta

Mid Blue Light Blue Mid Orange Light Orange

Dark Blue Light Blue Dark Orange Light Orange

Mid Yellow Mid Cyan

Dark Yellow Dark Cyan
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Program Identity Guidelines
Section 3

ldentity in Action

This section shows you all the elements of the identity brought together:
When looking at the various examples please consider the context in which
each one might be applied. These visuals offer.a visual prompt to the
generation of new.communications and should not be viewed as a definitive
presentation of what is possible.
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ldentity in action

Itis important to note that the Healthy
Athletes identity has been created as a
system. This gives us the flexibility to optimize
the design for each format while retaining

a consistent logic.

A\

Please note that when using the icons to
embellish designs the icons can be used

in their sub-program colors. When creating
designs in one or two colors the icons
should be reproduced using the Turquoise
color range.

The Golisano Foundation
logo should be featured
as the main sponsor logo = FOUN
on banners and collateral GOllsanO
material that recognize
multile sponsors.

MADE POSSIBLE BY:

Banners
Program Banner Overview

A Special Olympi
& Health

Golisano

Special
Olympics

Healthy
Athletes®

"~ ~ _ MADEPOSSIBLE BY:

Golisano

22, Speie Orpis

Special
Olympics
Healthy
Athletes®

MADE POSSIBLE BY:

Golisano

special
Olympics $ O
programame

Special
Olympics
Healthy
Athletes®
Special Golisano
Olympics Om=mp
Healthy
Athletes®
Golisaﬁo
Omm N

Special
Olympics
Healthy
Athletes®

Golisano

Special 7,

Olympics §|. ﬁa

Program Name
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ldentity in action

The various elements of the banners have
been considered so they work in a manner that
creates a coherent elegant overall design.

o The Special Olympic Health brand mark is
used to endorse the program. It does not
need to be locked-up with the Healthy
Athletes logotype

9 Sub-program icons are used in a dynamic
design to create movement and energy.
For single or two color applications the
icons can be used in turquoise

9 The curve is used in @ manner that
complements the overall design

o White is a key color within the identity

e Clean typographic construction can be
used stacked or horizontal to suit format

@ A graphic baris used to create a
distinctive logotype construction while
incorporating the assigned color and
anchoring the design.

ﬂ The Healthy Athletes logotype is not
changed to incorporate the local
Accredited Program. The Accredited
Program is recognized through use
of the local Accredited Program mark

0 The graphic bar makes a natural
separation and creates an area for
sponsorship recognition. The Golisano
Foundation should be recognized in top
hierarchy alongside other sponsors

Banners
Program Banner Design Rationale

SOl Banner

A'F’:?N Special Olympics

e,“,

3
\
\
\
\
\

Health
#. Golisano

Special
Olympics

Healthy
Athletes®

= FOUNDATION

v e GoliSano

Universal

A3k Special Olympics

5’ Health

Special Olympics Accredited
Program Banner

... GoliSano New Hampshire

Spedial
Olympics

Healthy
Athletes®

FOUNDATION

e GOlisano

He 0N

special i,

OIlympics §ﬁ.ﬁa

A\

Please note that when recognizing
sponsors on a banner, the Golisano
Foundation logo preceeded by ‘Made
Possible By’ should be placed in top
hierarchy among other sponsors.

Event specific Banner
7, Special Olympics - A\ speciaL otympics
¢’ Health @ USA GAMES
Epponses

Special
Olympics

Healthy
Athletes®

= FOUNDATION

e Golisano

He&0NR
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|dentity in action

The sub-program identity functions to
clearly identify each sub-program within
an overall system. The banners appear
clean, contemporary and dynamic.

JAN

Note how the curve is implied in white and
the bar is used to create a distinct area for
sponsorship without compromising the
overall design. This banner design works
with or without sponsorship.

Sponsor Recognition Hierarchy

Please note that when recognizing sponsors
on a banner, the Golisano Foundation logo
preceeded by ‘Made Possible By’ should

be placed in top hierarchy among

other sponsors.

Special Olympics Lions Clubs International
Opening Eyes recognizes both the Golisano
Foundation and the Lions Clubs International
side by side on a design.

Banners

Sub-program Vertical Banners

orics 58y
b

Vision Care

Special Olympics
Lions Clubs International
Foundation

Opening Eyes®
N

ions Clubs International

'OUNDATION

Special 7,

ittt &

Program Name

Special Olympics
Healthy
Hearing

Special Olympics
Fit Feet

General Medicine

Program Name

Special Olympics
MedFest®

o Special iy
Pediatrics' Olympic:
Nar

program

T
3

0

A

Special Olympics
Healthy Young
Athletes

Golisano

e’

Special Olympics
Special
Smiles®

Special i,
Mental Health O1ympics {sp
tental Heal O Kﬁld

rogram Name

NEF,

Special Olympics
Strong Minds

o £
i Fie

Special Olympics
Health
Promotion

Program Name

Special Olympics
FUNFitness

N

\
\

\

The Golisano Foundation logo should be
featured as the main supporter logos
on banners and collateral material that
recognize multiple sponsors. Any other
sponsors can be listed below this.
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ldentity in action  Banners
Sub-program Horizontal Banners

Special A3,
Oly: Y

) . Progtam Name
Special Olympics
Strong Minds
Special Olympics ecial A<
A MADE POSSIBLE BY: Lﬁ)ns Clugs Ir?ternational ,,,!’;‘,’,,‘,}G’ Kﬂ;‘;r
Go[ Foundati.on Program Name
Opening Eyes®

Mental Health

Note how the horizontal banner uses a

second tone of the same color hue to give -

the horizontal version of the banner greater Special Olympics T
impact. This use of color fits within the identity FUNFitness
deSign SyStem' MADE POSSIBLE BY: spe:_lal Fjrz.’
Golisano Special Olympics ~
Imagine the pe lities! Spe‘C|a!é
Sponsor Recognition Hierarchy Smiles
Please note that when recognizing sponsors ainecir @5
on a banner, the Golisano Foundation logo Special Olympics -
preceeded by ‘Made Possible By’ should MedFest®
be placed in top hierarchy among MADE POSSIBLE BY
other sponsors. Gol Special Olympics
P Healthy
Special Olympics Lions Clubs International Hearin

Opening Eyes recognizes both the Golisano

Foundation and the Lions Clubs International Speciil ?Ilympics
side by side on a design. Health
Y d Promotion
Special jF,
MADE POSSIBLE BY: Speciil (|)‘lympics umpice R
= FOUNDATION Heat yYoun
Golisano Athletes
1 I
The Golisano Foundation logo \\ Galizsi
should be featured as the ' ) ) GOﬂlIS no
main sponsor logo on banners Special Olympics
and collateral material that Fit Feet

recognize multile sponsors N
S N

S~ MADE POSSIBLE BY:
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ldentity in action  Information pack
Folder

ecial Oympics

Health

e
&

Spedial
Olympics

Healthy i
Athletes®

[ o) Special Olympics
. FUNFitness

AN

e

Special Olympics Healthy Athletes® isa

worldwide health program through which

Special Olympics volunteers and partners. Special Olympics
improve the health of people with intellectual Strong Minds

. \CS gisabilities and address health conditions such
SpeC\a\ O\y‘ ! ‘p as chronic pain, disease, blindness, hearing

S® oss and shortened life span that needlessly e
t e e affect this under-served population. Lions Clul
P‘ea/ Gpening

Special Olympics
Health Promotion

Opening Eyes®
Healthy Athletes offers health screenings for

podiatry (Fit Feet), dentistry (Special Smiles®).
audiology (Healthy Hearing), vision (Opening
.Fﬁﬁ Eyes®), physical therapy (FUNfitness), sports
)

N o physicals (Medrest) and overall health and

(§ FZ) §pecial i\Ff\ vellbeing (Health Promotion).
olympics %é“é

Program Name

Special Olympics
Healthy Young Athletes

. . /7, Spedial Olympics
COVe r SpeclalOlymplcs.org/Health l

¢’ Health
-Goli
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Identity in action

The various elements of the information
pack inserts have been considered so they
work in a manner that creates a coherent
elegant overall design.

o The logotype is not changed to

incorporate the local Accredited Program.

The Accredited Program is recognized
through use of the local Accredited
Program mark

Sub-program icons are used in a dynamic
design to create movement and energy

For applications which require less color
the icons can be used in turquoise

The curve is used in a manner that
complements the overall design

®© 06 © ©

The Special Olympic brand mark is used
to endorse the program. It does not need
to be locked-up with the Healthy Athletes
logotype

Q@

For individual sub-program inserts, the
group of icons is replaced by the relevant
icon for the particular sub-program

Add the full version of the Golisano
Recognition text within the body copy
of information material

Information pack

Inserts

Spedial Olympics
Healthy Athletes®

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit. Aenean commodo ligula eget
dolor. Aenean massa. Cum sociis natoque
penatibus et magnis dis parturient montes,
nascetur ridiculus mus. Donec quam Felis,
ultricies nec, pellentesque eu, pretium quis,
sem. Nulla consequat massa quis enim.
Donec pede justo, fringilla vel, aliquet nec,
vulputate eget, arcu. In enim justo, rhoncus
ut, imperdiet a, venenatis vitae, justo. Nullam
dictum Felis eu pede mollis pretium. Integer
tincidunt. Cras dapibus. Vivamus elementum
semper nisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit. Aenean commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et magnis dis
parturient montes, nascetur ridiculus mus. Donec
quam Felis, ultricies nec, pellentesque eu, pretium
quis, sem. Nulla consequat massa quis enim. Donec
pede justo, fringilla vel, aliquet nec, vulputate

eget, arcu. In enim justo, rhoncus ut, imperdiet a,
venenatis vitae, justo. Nullam dictum Felis eu pede
mollis pretium. Integer tincidunt.

Cras dapibus. Vivamus elementum semper nisi.
Aenean eleifend tellus. Aenean leo ligula, porttitor
eu, consequat vitae, eleifend ac, enim. Aliq uam
lorem ante, dapibus in, viverra quis, feugiat a, tellus.

Specialolympics.org/Health

Phasellus viverra nulla ut metus varius laoreet.
Quisque rutrum, Aenean imperdiet. Etiam ultricies
nisi vel augue. Curabitur ullamcorper ultricies isi.
Nam eget dui. Etiam rhoncus. Maecenas tempus,
tellus eget condimentum rhoncus, sem quam
semper libero, sit amet adipiscing sem neque sed
ipsum. Nam quam nunc, blandit vel, luctus pulvinar,
hendrerit id, lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut libero
venenatis faucibus. Nullam quis ante. Etiam sit
amet orci eget eros Faucibus tincidunt. Duis leo. Sed
fringilla mauris sit amet nibh. Donec sodales sagittis
magna. Sed consequat, leo eget bibendum sodales,
augue velit cursus nunc.

Nam quam nunc, blandit vel, luctus pulvinar,
hendrerit id, lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut libero
venenatis faucibus. Nullam quis ante. Etiam sit
amet orci eget eros Faucibus tincidunt. Dus leo. Sed
fringilla mauris sit amet nibh. Donec sodales sagittis
magna. Sed consequat, leo eget bibendum sodales,
augue velit cursus nunc,

4]

Special Olympics
Program Name

(5]
AN

73

Special Olympics
Healthy Athletes®

Special Olympics

Healthy Young Athletes

dipiscing el
dolor. Aenean massa. Cum socis natoque

Special Olympics

ulricies ne, pellentesque eu, pretium

Fit Feet

Donec pedeusto ringil vel, aliquet n

tincidunt.Cras daplbus. Vvamos elementum

Special Olympics

Special Olympics
‘Program Name

Strong Minds 13 | =
e
# e
E Dot e
o B los sagits
Special Olympics e Rensont
Special Smiles® e
B
o E
| 5 B
:::;w gt
Special Olympics E B
A Healthy Hearing B
ﬁavﬁa — A | €?‘_’V§l
E- T B
| T |
Special Olympics B
Lions Clubs International
Opening Eyes® i
T S
b
e I
B
Special Olympics
FUNFfitness é;.}
Special Olympics
MedFest® g

specsloymos /& N
wm Since 1985, Thomas B. Golisano has
been a champion for the health of people with
intellectual and developmental disabilities
worldwide. Tom and the Golisano Foundation

Add the full

create inclusive communities, where the \/erswon_of
contributions of people with intellectual the GOlv'S_ano
disabilities are better understood, encouraged recogmtlpn
and valued by all. Tom's financial support to text within the
Special Olympics exceeds $37 million and body copy of
has served as a catalyst to grow the global informational
t as a Force For inclusion, improving material

the health of millions of people with
intellectual and developmental disabilities
around the world.

Spectobmpisorseich
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Identity in action

o The logotype is not changed to
incorporate the local Accredited Program.
The Accredited Program is recognized
through use of the local Accredited
Program mark

9 Sub-program icons are used in a dynamic
design to create movement and energy

€© For occasions where less color is required
the icons can be used in turquoise

@O The curve is used in a manner that
complements the overall design

e The Special Olympic brand mark is used
to endorse the program. It does not need
to be locked-up with the Healthy Athletes
logotype

@ The newsletter title and date sit neatly
below the logotype in uppercase

@ Add the simplified version of the Golisano
Recognition text to the bottom of
Mastheads

Masthead

Special Olympics
Healthy Athletes®

NEWSLETTER | SUMMER 2024

Loremi sit amet,
diniscing eli

Quisque rutrum.

dolor. Aenean massa. Cum sociis natoque

nisivel augue. Curabitur ullamcorper ultricies nisi.
Nar eget dui. Etiam rhoncus. Maecenas tempus,

tellus eget , sem quam

semper libero, s i
ipsum. , blandic vel,

sem. Nulla consequat massa quis enim.
Donec pede justo, fringilla vel, aliquet nec,
Vulputate eget, arcu. In enim justo, thoncus
ut, imperdiet , venenatis vitae, justo. Nullam

hendreritid,lorem. Maecenas nec odio et ante
tindidunt tempus. Donec vitae sapien ut ibero
venenatis Faucbus. Nullam quis ante. Etiam sit
amet ordi eget eros Faucibus tincidun. Duis leo. Sed
fringilla mauris st amet nibh. Donec sodales sagittis

dictum Integer
tincidunt. Cras dapibus. Vivamus elementum
semper nisi.
Lorem ipsum dolor it amet, consectetuer adipiscing
elit. Aenean commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et magnis dis

i D

augue velit cursus nunc.

Nam quam nunc, blanditvel, luctus pulvinar,
hendrerit id,lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut ibero
venenatis faudbus. Nullam quis ante. Etiam sit
amet orci eget eros faucibus tincidunt. Duis leo. Sed

quam fels, ultricies nec, pellentesque eu, pretium
quis,sem. Nulla consequat massa quis enim. Donec
pedejusto, fringilla vel, aliquet nec, vulputate

eget, arcu. In enimjusto, thoncus ut, imperdiet 3,
venenati vitae, Justo. Nullam dicturn fels ey pede
molls pretium. Integer tincidunt.

Cras daplbus. Vivamus elementum semper nis.
Aenean eleifend tellus. Aenean leo ligula, porttitor
eu, consequat itae, eleifend ac, enim. Alig uam
lorem ante, dapibus in, viverra quis, Feugiat 3, tellus.

Golisano

Special Olympics Health is made possible by a generous gift from Tom Golisano and Golisano Foundation.

fringila
magna. Sed consequat, leo eget bibendum sodales,
augue velit cursus nunc,

Special Olympics ﬂ.F ﬁh

Program Name Fﬁ'ﬁaf

Special Olympics
Healthy Athletes®

NEWSLETTER | SUIMMER 2024

Lorem ipsum dolor sit amet,

adipiscing elit. Aenean commodo ligula eget
dolor. Aenean massa. Cum sociis natoque
" o .

Quisque rutrum. Aenean imperdiet. Etiam ultricies
nisivel augue. Curabitur ullamcorper ultricies s,
Nam eget dui. Etiam rhoncus. Maecenas tempus,

tellus eget condir thoncus, sem quam
nascetur ridi semper libero, s ip
ultricies ne ipsum.  blanditvel,

sem. Nulla consequat massa quis enim.
Donec pede justo, fringilla vel, aliquet nec,
wulputate eget, arcu. In enim justo, thoncus
ut, imperdiet a, , Justo. Nullam

hendreritid,lorem. Maecenas nec odio et ante
tincidunt tempus. Donec vitae sapien ut ibero
venenatis faucibus. Nullam quis ante. Etiam sit
amet ordi eget eros faucibus tincidunt. Duis leo. Sed

amet

dictum Integer
tincidunt. Cras dapibus. Vivamus elementum
semper nisi.

Lorem ipsum dolor it amet, consectetuer adipiscing
el Aenean commodo ligula eget dolor. Aenean
massa. Cum sociis natoque penatibus et magnis dis
parturient montes, nascetur ridiculus mus. Donec
quam Fels, ultrcies nec, pellentesque eu, pretium
quis, sem. Nulla consequat massa quis enim. Donec
pedejusto, fringilla vel, aliquet nec, vulputate

eget, arcu. In enim justo, rhoncus ut, imperdiet 3,
venenatis vitae, Justo. Nullam dicturn felis ey pede
molls pretium. Integer tincidunt.

Cras dapibus. Vivamus elementum semper nis.
Aenean eleifend tellus. Aenean leo ligula, porttitor
e, consequat vitae, eleifend ac, enim. Aliq uam
lorem ante, dapibus in,viverra quis, eugiat a, telus.

MADE POSSIBLE BY:

Golisano

Special Olympics Health is made possible by a generous gift from Tom Golisano and Golisano Foundation.

magna. 1
augue velit cursus nunc.

Nam quam nunc, blandit vel,luctus pulvinar,
hendrerit id,lorem. Maecenas nec odio et ante
tincidunt tempus. Donec itae sapien ut libero
venenatis faucbus. Nullam quis ante. Etiam sit
amet ordi eget eros faucibus tincidunt. Duis leo. Sed
fringilla mauris sit amet nibh. Donec sodales sagittis
magna. Sed consequat, leo eget bibendum sodales,
augue velit cursus nunc,

Program Name

Special Olympics ﬂ.f‘:\.F
5

Special Olympics Health is made possible by a generous gift from Tom Golisano and Golisano Foundation.

File Formats
Artworks are available in MS Word,
InDesign and JPG formats.

®
Special Olympics

Healthy Athl

NEWSLETTER | SUMMER 2024

Special Olympics Health Identity Guidelines



ldentity in action  Publication covers
InDesign Template

MS Word templates of the publication covers
have been created in such a way as to make it
simple to fill the image area with a photograph
or icon graphic.

VAN

A suite of icon graphics for the publication Spedial Olympics Special Olympics -
. Health Promotion Health Promotion
covers have been supplied as artworks .
Publication Title Goes Here Publication Title Goes Here

et v (2 D e e g 4
) programname SYET

progrom home
.. Golisano 7 =.-Golisaho

Photographic version Icon graphic version

Special Olympics
Health Promotion

Publication Title Goes Here

AR Special Olympics

" Health Special Olympics €§:§

.. Golisano Program Name

MS Word template

27 Special Olympics Health Identity Guidelines



Identity in action

T-shirts can be designed in full color, 2 color
or single color depending on what the

budget permits.

A\

Sponsorship

T-shirts

,ﬂ'Fj'ﬁ. Special Olympics
¢’ Health

... Golisano

The SO Health Golisano Lockup
will need to be added to Tshirt
sleeves.

Note the clearly defined area for sponsorship
on the reverse of the sub-program t-shirts.

Sponsor Recognition Hierarchy

Please note that when recognizing sponsors
on a shirt, the Golisano Foundation logo
preceeded by ‘Made Possible By’ should

be placed in top hierarchy among

other sponsors.

Special Olympics Lions Clubs International
Opening Eyes recognizes both the Golisano
Foundation and the Lions Clubs International

side by side on a design.

Special Olympics

Healthy Athletes®

Ak
(]

Full color

Healthy Athletes program tshirts

ISpecial Olympics

Healthy Athletes®

2 color

Special Olympics
Healthy Athletes®

Volunteer

.. Golisano

Special Olympics
Healthy Athletes®

P

5

Single color

Single color

Sub-program tshirts

.ﬂ'f‘ﬁl%. Special Olympics
S’ Health

5. Golisano

The SO Health Golisano Lockup
will need to be added to Tshirt
sleeves.
Special Olympics

Lions Clubs International

Foundation

Opening Eyes®

Volunteer

Sponsorship area

Special Olympics Health Identity Guidelines



ldentity in action  T-shirts

Spedial Olympics
FUNfitness

Special Olympics
s Clubs International
n

Opening Eyes®

Volunteer

Volunteer Volunteer

Golisano Golisano 4
T-shirts can be designed in full color, 2 Safio
color or single color depending on what
the budget permits. These designs can be
used for Polos, T-shirts, Clinical Director

shirts, and Volunteers.

Back Back Back
S Special Olympics
Fit Feet MedFest®
& & N
Volunteer Volunteer
Golisano
Back
Back Back

5 pics
Special Olympics .
Health Promotion Healthy Hearing
%,

&

Volunteer Volunteer Volunteer

Golisano oo
Golisano
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ldentity in action

Web and video assets should use the Health
branding consistently.

A\

Health Branding
The Health logo should be clearly placed on
websites for our Helath programming.

Sponsor Recognition Language
The basic language recognition can be added
as a barin the footer section

Web & Video

AF3R Special Olympics

"¢’ Health

M

= FOUNDATION

we . Golisano

-

Center For Inclusive Health

[ S s ighl Lo eallh Lo w b iL e apen.

Opening Screen

JOIN THE INGLUSION REVOLUTION

WHY IHCLUSIME HERLTH APPROACH GET STARTED REDUT U5

Special Olympics Health is made possible

by a generous gift from Tom Golisano
and Golisano Foundation.

Special Olympics Health is made possible by a generous gift from Tom Golisano and Golisano Foundation.

Closing Credits

Basic Golisano Recognition added into the footer

Special Olympics Health Identity Guidelines



Program Identity Guidelines
Section 4

Special Olympics
Healthy Community

Visualidentity elements

This section of the guidelines introduces you to the basic building blocks
of the healthy community status recognition visual elements. By using this
kit of parts we can create a consistent house style that shows the different
branded pieces for a program that is considered a Healthy Community.

Special Olympics Health Identity Guidelines



Overview

Upon achieving the recognition standard,
Accredited Programs can brand their material
with the Healthy Community seal and apply
this element on different elements that they
are creating.

JAN

Healthy Community Recognition

The criteria for a Special Olympics Program

to be recognized as a Healthy Community are
based on the Program Quality Standards for
Athlete Health and Wellness and can be found
in the Special Olympics Resources section
under the Healthy Communities page.

The overall goal of Healthy Communities is

to reduce the disparities in health status and
health access for athletes and others with
intellectual disabilities. The criteria - which
include Healthy Athletes events, follow-up care
and wellness opportunities - were created to
guide Programs towards achieving this goal
without prescribing what strategies/activities
to pursue. This allows for local adaptation of
health programming by Programs based on the
differing barriers to care and services that exist.

If a Program is committed to working towards
meeting the criteria or is currently meeting
these criteria, a Program team member should
submit the Healthy Communities Registration
Form found on the Resources site to his or

her Regional Healthy Athletes Manager to
begin the process of Healthy Communities
recognition.

Learn more about Healthy Community recognition at

http://resources.specialolympics.org/healthy-
communities.aspx

Healthy Communities Elements

Vertical
Banners

1
\
\
\

AR Special Olympics

3¢’ Health

FOUNDATION

w5 Golisano
Creating
Healthy
Communities
Together

SPECIAL
OLYMPICS

HEALTHY
COMMUNITY

Certificates
for Accredited
Programs

special AT

Olympics %ﬁ'ﬁ?

h casterecogies
Special Olympics
Malaysia
for successful completion of the year one of the pilot

HEALTHY COMMUNITY

initiative

4. Golisano

Recognition Seal

. AProgram is required
N to report annually (in
- October or April) to
maintain status

and use of the
Recognition seal.

SPECIAL
OLYMPICS

HEALTHY

o« Certificates for
¢ & IMcate

HARD TO LIVE A HEALTHCARE PartICIpatlng
HEALTHY LIFE COSTS Hea lthCa re

o GOLISANO  Fonron

SPE(;IAL D’5FECliB’ é‘fiﬁ.ﬁj
lympics
OLYMPICS
HEALTHY Program Name aF
COMMUNITY

Horizontal Banners

.

FOUNDATION

5 Golisano

Special 7,

Olympics ‘§ﬁ'ﬁ7

Program Name

Creating a Healthy
Community Together

‘Special Olympic Health s made possible by a generous ift
m Tom Golsano.

Special Olympics Health Identity Guidelines



Recognition
Seal

Overview Healthy Communities Elements 2 ;

SPECIAL
OLYMPICS

HEALTHY

Upon achieving the recognition standard,
Accredited Programs can brand their websites.

A\

Healthy Community Recognition éﬁ.ﬁ Special Olympics WhatWeDo  WhoWeAre  Compete  Getlnvolved  Stories & News  Donate
L . . Florida
The criteria for a Special Olympics Program ﬁﬁ LocalPrograms | Clendarof Events | ContactUs | 8log | [ [ [E) (scorcr Ql

to be recognized as a Healthy Community are
based on the Program Quality Standards for
Athlete Health and Wellness and can be found

on the Special Olympics Resources website. Get Involved

It takes all of us to open our
minds and hearts and accept
people with intellectual

disabilities. Seal Recognition on

the web above the fold

OLYMPICS ’

HEALTHY

COMMUNITY

Empowering Athletes Get Involved
Featured Events The seal recognition can
be also positioned in the
Tune In Alert! website's footer

il Special Olympics |
SUNSPORTS Florida's second \

television show of N

2014 airing on Sun Sports through

3y working to remove obstacles, change attitudes and It takes all of us — athletes, volunteers, Families, November!

»pen minds, Special Olympics provides opportunities sponsors, coaches, the general public — who are Read More...

‘or its athletes to demonstrate courage, experience willing to open our minds and hearts and accept

oy and share their gifts, skills and friendship with the people with intellectual disabilities, to make up our

world. Special Olympics Florida “community.” — = State Fall Classic

EAL]
COMMUNITY
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Program Identity Guidelines
Section 5

Special Olympics
Health at World Games

V|sual identity elements

ThISS fhgdl s shows examples of how to brand a health




Application Signage

Sequencing & Media & Press Backdrops

Signage at World games should follow the
same system and combination of elements
as the overall health branding. In addition
plan for banners that recognize the Golisano

Foundation.

Sequenced Banners Media & Press Backdrops

Multiple sequenced banners at World Games These backdrops should include placement of
venues can be helpful to show several the games mark and Special Olympics Health
identities and link back to our primary Health logo. Additional Sponsors can be spread out
partner, Golisano. within the backdrop according to the approved

Sponsor rights and benefits matrix.

AR Special Olympics. > >
¢ Health Special Olympics Healthy Athletes*
.. Golisano Strong Minds —_—

o

B

Special Olympics
Healthy Athletes®

Py

&

Sequenced Banners

.Jﬁ‘j». Special Olympics.
¢’ Health

Golisano

274, Special Oympics
¢ Health

.- Golisano

%, SpeclOympics
S Health

~Golisano

24, SpeclOympics

“.. Golisano

274, Special Oympics

SR

€%, Special Olympics
i h

e

Healtl
~..Golisano

ealt|

Golisano

Media & Press Backdrops

Special Olympics
Special Smiles®

Special Olympics | / Special Olympics
Medfest / FUNFitness

Special Olympics
Lions Clubs International
Foundation

Opening Eyes®

Special Olympics
Healthy Young
Athletes

Special Olympics Special Olympics
Health Promotion Fit Feet

77 Special Olympics

Special Olympics ¢ Health

Healhy Hearing

Special Olympics Health Identity Guidelines



Program Identity Guidelines
Section 6

Special Olympics
Health Branding in the

United States’

Visualidentity elements

This section of the guidelines shows examples of how to brand Special
Olympics Health materials in United States programs alongside Centers
For Disease Control and Prevention.

*Programs outside the United States cannot use the CDC logo and any.other CDC brand elements.

Special Olympics Health Identity Guidelines




Overview

CDC and Special Olympics

The Centers for Disease Control and
Prevention has provided funding and public
health expertise to Special Olympics since
2002.

The CDC support should be recognized
in all health-focused materials, electronic
communication (such as newsletters, email

announcements, blogs), posters, banners, and

U.S. Program websites.

This recognition will either be in the form of
their logo along with a disclaimer, or just a
disclaimer.

On the first mention of Special Olympics
Health in the United States, you must state
“Special Olympics Health, made possible by
the Golisano Foundation in collaboration
with the U.S. Centers for Disease Control and
Prevention."

Attention: the CDC logo cannot be placed
on items that are considered merchandise or
giveaway items (for example branded water
bottles, t-shirts, bags, pens, etc.)

CDC Logo and Disclaimers

When recognizing CDC alongside the Special
Olympics Health logo, make sure that they
are approximately the same height and that
CDC s always listed to the right of the Health
lockup. Any other sponsorship logos should
fall beneath the Health lockup and CDC logo

£DC

U.S. CENTERS FOR DISEASE
CONTROL AND PREVENTION

A buffer area of “1/2 X" around the CDC
logo should be maintained free of text or

£DC

AR Special Olympics

“3¢7 Health

= FOUNDATION

e Golisano

U.S. CENTERS FOR DISEASE
CONTROL AND PREVENTION

This disclaimer always accompanies the CDC logo:

The mark “CDC" is owned by the US Dept. of Health and Human Services and is
used with permission. Use of this logo is not an endorsement by HHS or CDC of any
particular product, service, or enterprise.

Apply this disclaimer on all publications supported by CDC funding:

Special Olympics Health supported by cooperative agreement #NU27DD001156
from the U. S. Centers for Disease Control and Prevention (CDC). Its contents are the
responsibility of Special Olympics and do not necessarily represent the views of CDC.
Alternative formats are available on request.

Special Olympics Health Identity Guidelines



Application CDC branding on materials

e AF iR, Special Olympics
Healthy Communities s; l_[ieetldai?t'xﬁplc

in the United States

Golisano

COOL DOWN

Special Obmpics Health, made possile by the Golisno (LI LX:1H
US Centersfor Disea

« 3 ol
athletes can perform at their best, on and off the field, and Improve the health status and increase access to
it d health for people

resources. with intellectual disabilties.

When to use the disclaimer and logo
See to the right for examples of how to brand —

: : B i 0 e Tl G S e ey 00t e it e
banners, documents and t-shirts with correct S o oy uion. meoy  SenStordonot e s o altyeskh

Communities is working to Increase access to quallty « People with ID have higher prevalence of health.
e conditions and earlier onset of chronic disease.
CDC recognition. healh statusofpeople with 0- - People it D d 16 years rematurely because of
To address the health disparities faced by S N A T
people with ID, Special Olympics Healthy
Communities program: The Global Solutlon:

+ Governments, corporations, and NGOs contribute
health.

The CDC logo is always to the right of Golisano B e
when materials are created in the United States. | e e oo ferurecaers

training in order to better serve those with ID

By 2020, Special Olympics’ goal is to have 100

* Special Olympics athletes and families are empowered
Healthy Communities across the globe, where: ROl P

as self advocates

people with ID

T-shirts should only use the disclaimer as they | oo -Ica:emsmnéwymmmcmwamm

services to people with ID; and, Special Olympics athletes
empowers athletes, caregivers, and coaches

can be considered merchandise or a giveaway C e

itemn. CONTACT e e e CDC disclaimer must accompany
/ logo, but does not necessarily
. . have to be next to the CDC logo.

Onolee Steph:

,4'Fj'ﬁ. Special Olympics
S’ Health
Golisano

Special Olympics
Lions Clubs International
Foundation

Opening Eyes®

donal
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Program Identity Guidelines
Section 6

|ldentity management

Now that you understand the Healthy Athletes program identity
we need to ensure that we manage it effectively going forward.
Managing an identity is like tending to a garden. It is.a constant
process to ensure that we retain coherency while allowing For new
ideas to flourish.

Special Olympics Health Identity Guidelines




Management

Creating a piece of communications
will require you to write a brief,
create a design, and in many cases
have the design printed or produced
in some Fashion.

This simple check-list provides you with
the top-line considerations for each
stage of the process.

Check-list

Brief

When preparing a brief or creating
an item of communications please
consider the Following:

O the specific objective you wish to
achieve

O the specific audience you wish to
connect with and the ideas that will
resonate with them

O the context within which that
connection will be made

O the feelings and thoughts you wish to

evoke

O the limitations and possibilities of the
proposed communications channels

O how you might leverage the
personality and guiding idea of the
Special Olympics brand

O what stories of individual and
collective achievement, revelation,
transformation or community
support your objective.

Design

Before designing check that you have
the Following:

O aclear brief with an understanding of
the specific audience and objectives

O anunderstanding of the visual
identity building blocks and the
Special Olympics and Healthy
Athletes house style

[0 necessary original mark or logotype
artworks and the Ubuntu typeface
for informational texts

identified artwork and copy writing
requirements

O supplied information arranged into
a clear hierarchy to focus messages
and ensure simple effective impact

O considered copy solutions that
leverage the idea of ‘Revealing the
champion in all of us’in a manner that
is appropriate to your audience and
that is locally resonant.

Production

When producing artwork ensure that
the Following are addressed:

[0 original logotype artwork has been
used in the right color and with
appropriate visibility

O the Ubuntu typeface has been used
forinformational texts

O headlines have been given
appropriate typographic contrast and
sub-headings are used as appropriate
within body copy

O limited selection of colors is
used from the color palette with
appropriate use of the primary
palette

[0 thedynamic curve is used effectively
—and not over-used!

[O allimages are appropriately
captioned or contextualized to tell a
compelling story

O the final designis as simple and
focused as possible.
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Management Contacts & resources

Every single participant in the Special Olympics Movement can play a role in aligning
and strengthening our brand around the world. These guidelines as well as a
comprehensive suite of tools, messaging materials and templates are available for all
to download from resources.specialolympics.org/health-brand

We encourage you to contact brand@specialolympics.org with any questions,
queries or comments you may have at any stage.

Also please feel free to share any case studies and images of any successful brand
campaigns or execution in your program or region.
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