The Special Olympics Brand Model ...
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MISSION

Provide year-round sports train-
bng and athletic competition in a
variety of Olywpic-type sports
for children and adults with
intellectual disabilities, giving
them continuing opportunities to
develop physical fitness, demon-
strate courage, experience joy anol
participate in a sharing of gifts,
skills and friendship with their
fawilies, other Special Olywmpics
athletes and the community.

GUIDING IDEA AT THE HEART OF SPECIAL OLYMPICS
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SPcoiaL oly mpics uwnleashes the

humawn spirit through the
transformative power and joy of
sports every day around the worlad
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