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Process

ove ry Definition Development




Methodology

Organisation Interviews
Athlete & Volunteer Interviews
Questionnaire (29 worldwide)
Desk research
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Note.

Today we are
looking at brand
identity.

Not presenting

a new campaign.
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STORIES






Once upon a time..
a long long time ago ..
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NO TWO
THE SAME

But all with a common thread
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Common Ground
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Guiding ldea at the heart...




Revealing




Revealing the champion




Revealing the champion in all of us.
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Revealing the champion in all of us.
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Guiding ldea

iREVEALING THE CHAMPION | INALL OF US |

J

Grow Ambition Community
Release Purpose Inclusion
Nurture Goals Generosity
Develop Pride Partner

Care Progress Together
Change Win Everyone

Transform Advocate Team

Promote Impact Friendship

REVEAL

ACHIEVE

SHARE
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Guiding ldea

REVEALING | THE CHAMPION | INALL OF US

y

Rglreoa‘ge Ambition Clomlmgn'ty
Purpose netusion

Nurture Goals Generosity
Develop Pri Partner

ride
Care P Together
rogress

Change Win Everyone
Transform Advocate _Team .

Promote Friendship

REVEAL

ACHIEVE

SHARE
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The Special Olympics Brand Model ...

ENTRY POINTS

SPORTS \
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COMMUNITY
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MISSION

Provide year-round sports train-
ing and athletic competition in a
variety of Olywple-type sports
for children and adults with
tntellectual disabilities, giving
thew continuing opportunities to
develop physical fitness, demon-
strate courage, experience joy and
participate in a sharing of gifts,
skills and friendship with thetr
fawilies, other Special Olywmpics
athletes and the community.
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GQUIPING IDPEA AT THE HEART OF SPECIAL OLYMPICS
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THE CHAMPION |

N ALL OF US

ACHIEVE

SHARE

BRAND PROMISE

s]sec'ml, oly mpics unleashes the

humawn spirit through the
transformative power and joy of
sports every day around the world
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BRAND PROMISE

SpecLaL OLg mpws uwnleashes the

human serLt through the
transformative power and joy of
sports every day around the world
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MISSION

Provide Year-round sports train-
ing and athletic competition in a
variety of Olympic-type sports
for children and adults with
intellectuwal disabilities, giving
them cow’ciwuiw@ o‘p‘portuwi’cies to
develop ph 3si.caL fitness, demon-
strate courage, experience joy and
participate tn a sharing of gifts,
skills and friendship with their
families, other Special oly mples
athletes and the community.
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The Special Olympics Brand Model ...

ENTRY POINTS

SPORTS \

//'

—

o)

(@ UCATION

COMMUNITY

) N\

MISSION

Provide year-round sports train-
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variety of Olywple-type sports
for children and adults with
tntellectual disabilities, giving
thew continuing opportunities to
develop physical fitness, demon-
strate courage, experience joy and
participate in a sharing of gifts,
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fawilies, other Special Olywmpics
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Stepping stones...

SHARE

ACHIEVEX




Susie’s story ...






Visual
l[dentity




Core Identity

Simplify
(Easler to use, understand, apply)

Humanize
(Consider the aesthetics to reflect personality)

Evolve
(Build on areas of visual equity)

Acknowledge diversity
(Faclilitate brand architecture)
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Standard Mark
Accredited Programs

AN
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Special Olympics
New Jersey




Standard Mark
Accredited Programs
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Standard Mark
Accredited Programs
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New Jersey
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Special Olympics
New Jersey




Standard Mark
Accredited Programs
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Standard Mark
Accredited Programs
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Standard Mark
Accredited Programs

ﬂlympn:s
- New Jersey

............................................................................................

Special Blymplcs
New Jersey




Standard Mark
Accredited Programs

Special A,

Olympics Fé" ﬁa‘

New Jersey

1) More compact for easier and more effective application

2) Use of symbol in red makes it the focal point of the Mark

3) More robust contemporary typeface for Program Name

4) Optimized for print application and positioning on right side of most

documents.
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Standard Mark
Accredited Programs

L Spedial Qvmpics Laqobype ® Soecial Qlymoics Symbal
[ et ! — il oae rnre e ol AR

MINIMUM FREE SPACE ARDUND THE MARK

Special 7| r\\.
Olympics § ?
Program Name ﬁﬁ

& Program name sak ® Miramum distance batweaer
in Wbunkw ltalic sdatype and mark
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Core Brand Marks

International Brand Mark :
Used for International communications and to ° o
t the Special Olympi t. 5 F_ ﬁ
This mark represents SOl and Regions and may > | ‘ﬂ l\,
only be used by SOI or the regional offices. specia’ (.ﬂ . F.’ §ﬁ.ﬁa
Olympics §% ﬁa o
’ Special
i Olympics

Accredited Program Marks
Used for individual Special Olympics accred-

ited programs. The mark should always be 5pecia’ .ﬂ.F- ﬁ.ﬁ. spECia’ .ﬂ.ﬁ- ﬁ.ﬁ.

used with name of the program in-lockup

with the Special Olympics symbol and a’ympics ‘§ o a‘ Dlympics § ® a‘
logotype. New Jersey aﬁ Bolivia aﬁ



Consistent positioning
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Primary Color Palette

70

SO Red

Pantone® 186
Process: 0c/100m /M1 00y/0k

RGB: 255R/0G/0B
Hex:: FF/00/00

SO Grey

Pantone® 418

Process: 0c/Om/15y/75k
RGB: 99R/99G/89B

Hex: 63/63/59
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readability for people with dyslexia

111

|. Iceland 1. lceland 1. lceland

GILL SANS ARIAI UBUNTU




Special Olympics
Abcdefghijklmnopar
stuvgxyz123456/7890

@specialolympics
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Eimple davice fo encapsilate cove bYanding, crente
dsmamic layout and actnowledae the world widg
gpivit shared aaoss fhe Specinl Dlpmipics Movesmont




| Shapes com be waed ssflat colowr o

Simple device o Mycmfafr cove Dawding, crepte

dmanic [aont and actrowledar fhe world wide
gpirit shared aams the Special Olgmpics Movermont




Curve used to contain and position Mark

Special jﬂ'& ?’fra

IH‘IUHI "'
Diympics
Program Name
Special AF
MNympics 'E *
Program Name iﬁ-

Spacial A5 %,
IMgmshcs
S Soer

Spacind Alygwpics .."i"'*i'-.

Foopreml MaTE

oo ONpoyncs A
S S LT R
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Revealihg the .
(Champion within

cecial Olympics Annual Report 2012

/9

o

Special
ODilympics

A Matonel 29 o

i & PG Cat

www.specialolympics.org
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IDE
SPECIAL OLYMPICS SPORTS GU

Brand Visual Identity in Action
Sample Coaching Guides

SPECIAL OLYMPICS SPORTS GUIDE

= specla' gﬁa\ﬁ
grympics
program Name ﬁﬁ

Specia\olympicsprogram.org

Gymnastics,

Coachifg Gde-‘

SpecialOlympicsProgram.org

Special 73,

Oilympics
Program Name

73




Brand Visual Identity in Action
Sample Stationery

SpecialOlympicsProgram.org
Program Name

Ms Jane Smith

1024 Commonwealth Avenue
Alston

MA 10246

Re: Team Sponsorship
March 26th, 2012

Dear Jane,

Temolestior autatate parum ent landebit magnimo luptaepel ilitemguam nis am volenitem quo
blam eatent ratem incimus doleste ndaeribus denienit erum volupta temqui qui officil isim Fuga.
Et harum sequi si inctatis aut harchil modis elestion nos alia anda dolore volor sus ellaboriae
similit iuntius magni officid ebitas auta autatur, sinihil idem rectata spicitis si aute sit aut et et
dolorero voloreste nullita eprectis qui sa solecta quianimus voluptagui cum explaut iliquiatibus
re cum ex et vendipic totate intinus, incteni maximus iuntio et as sequam quidunt orerum ium
quos etur as exces voles maior aligenis is iminullatus, sedis explitis Dear Jane,

Temolestior autatate parum ent landebit magnimo luptaepel ilitemguam nis am volenitem quo
blam eatent ratem incimus doleste ndaeribus denienit erum volupta temqui qui officil isim Fuga.
Et harum sequi si inctatis aut harchil modis elestion nos alia anda dolore volor sus ellaboriae
similit iuntius magni officid ebitas auta autatur, sinihil idem rectata spicitis si aute sit aut et et
dolorero voloreste nullita eprectis qui sa solecta quianimus voluptagui cum explaut iliquiatibus
re cum.,

Sincerely,

John Jones
Director

Special Olymplies Chapter Name

Address Line 1, Address Line, City, County, Country, ZIP1234
Tel (123) 765 4321 Ext 12 Fax (123) 765 4322

Emall info_ireland@specialolympics.org

Twitter @specalolympics_chapter

Directors
AN Other (Chairpersen), AN Other, AN, Other, AN, Other,

Special Dlympics -ﬂF ﬁ.ﬁ-

¢

AN Other, AN, Other, AN. Other, A.M. Other, AN. Other, AN. Other.
Registered Charity or any additfonal legal information to go here.

ﬂﬁﬁm

§é®"é?

A,

PS¢

Special Olympics
Program Name

Anne Other Organisational Position

Address Line 1, Address Line, City, County, Country, ZIP1234
Tel (123) 765 4321 Ext 12 Fax (123) 765 4322

Email JaneS@specialolympics.org Twitter @so_chapter
SpecialOlympicsProgram.org



Brand Visual Identity in Action
Sample Information Leaflets

-y

SpecialOlympicsProgram.org

- E

9 oo, =% )

™ o -
o

"
A

AN
w’ﬁzw

s 4

f,.i‘;;,fA, f

Code of Ethics

and good practi
Volunteer guide

Special e
Dlymp,-,__s gﬂ{éﬁﬁ.

®
PrOgram Name ﬁﬁ 7




Brand Visual Identity in Action 'ﬂ‘éﬁ'\
Sample Reports & Guidelines

¢

SpedialOlympicsProgram.org Special ﬂ.ﬁﬁﬁ.
Diympics § V
Program Name ﬁ ’

mmmmmmmm lesProgram.org a’SPEE:a' éf.ﬁﬁa‘
wmnies b

Program Name

Delegation
Accommodation Financial

Guidelines
For Special Olympics World Games S ta te m e n t

Speciar
Olympics ﬂﬁo Ry {
Program Name (ﬁﬁ a

Revealing the
Champion within | Code of

Special Olympics Annual Report 2012
Conduct

Dls pe:_lal ﬂ‘éﬁg
lympics
Program Name saﬁ

Special A<,

Olympics 6 ® {
sssssss lymplcsProgram.org Program Name ﬁ ;
[

Child Welfare and
A _ Protection in Sport
| i, Awareness Training

S A e a2 O

Watersports
Strategy 2012

Lorem ipsum dolor sit amet
consectetur adipiscing elit.

Special g]]‘"ﬁ'h
Oilympics Fﬁ.ﬁa

SpedalOlympicsProgram.org Pfogram Name °




Brand Visual Identity in Action 'oﬂ'és"\

Sample Information Leaflets §ﬁ‘ﬁ7

‘ .n:f"*'(r' *I/H
* INVITATION ‘5,;3{)

e

Specla(olympicsprogram.org

Summit
2012

Crowne Plaza Hotel, New Jersey
2nd - 4th March 2012

Lorem ipsym
adipiscing ej

dolor sijt
t. Aenean iaculis nibh,

Special jﬁé ﬁ'ﬁ.

Olympics §30ﬁ7

Program Name

Special e
Olympics € ﬁj’
Program Name % ﬁ—

— e



Brand Visual Identity in Action
Sample Newsletters

FEBRUARY 2012 .’Iﬁaﬂ\
Connect :
ODilympics

Ireland

ON YOUR MARKS.
GET READY

FOR THE

4 YEAR CYCLE

PUBLICATION SUPPORTED BY

: ° THE
gmn ' SPOrt | wsiseoms

COUNCIL

Middle East / North Africa

what’s Up?

Special Olympics Initiatives newsletter December 2011

4
only by facing the facts and resolving to meet the challenge
head-on can something be done. only if we broaden our
understanding can we help individuals with mtellectual
Disabilities to esoape into the sunlight of useful Living. ,,

In memory of Eunice Kennedy Shriver, 1921-2009, SO Founder.

Stepping - Up and right into 2012:

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Vivamus nec dui augue,
id lobortis dui. Quisque quis erat nisl.
Fusce laoreet, mi malesuada hendrerit
consequat, elit eros volutpat mauris, et
gravida nibh neque ut sapien. Duis mi
lacus, semper nec hendrerit eget,
posuere nec lacus. Sed felis est, pellen-

FAMILIES ARE TERRIFIC
Lorem Ipsum dolor sit amet, consecte-
tur adiplscing elit. Vivamus nec dui
augue, id lobortis dul. Quisque quis
erat nisl. Fusce laoreet, mi malesuada
hend:s eliteros

mauris, et gravida nibh neque ut
sapien. Duls mi lacus, semper nec

tesque sit amet voli quis, imperdi
vitae purus. Cras at lacus sed

Project Unify and

YOUTH INVOLVEMENT

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vivamus nec dui augue, id
lobortis dul. Quisque quis erat nisl. Fusce
laoreet, mi malesuada hendrerit conse-
quat, elit eros volutpat mauris, et gravida
nibh neque ut saplen. Duis mi lacus,
semper nec hendrerit eget, posuere nec
lacus. Sed felis est, pellentesque sit amet
volutpat quis, imperdiet vitae purus. Cras

at lacus sed ante dictum ultrices. Nunc vel

semper massa, Nam posuere accumsan
nisi a tempus. Suspendisse sagittis mollis
Justo ut accumsan. Lorem ipsum dolor sit
amet, consectetur adipiscing elit. in quis
ipsum quam. Proin porta sem vel felis
luctus eleifend. Suspendisse dictum
gravida aliquet.

Suspendisse elit mi, faucibus vitae Fringilla

quis, dictum et turpis. In et est odio. In
lacinia dolor erat. Suspendisse quam leo,
aliquet sed lacinia vel, consequat et
metus. In tincidunt dictum tellus.

What's Up? Sth Edition

hendrerit eget, p nec lacus. Sed
Felis est, pellentesque sit amet
volutpat quis, imperdiet vitae purus.
Cras at lacus sed ante dictum ultricles.
Nunc vel semper massa. Nam posuere
accumsan nisl a tempus. Suspendisse
sagittis mollis justo ut accumsan.
Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit. in quis quis, imper-
diet vitae purus.

Cras at lacus sed ante dictum ultricies.
Nunc vel semper massa. Nam posuere
accumsan nisi a tempus. Suspendisse
sagittis mollis justo ut accumsas at
lacus sed ante dictum ultricies. Nunc
vel semper massa. Nam posuere
accumsan nisl a tempus. Suspendisse
sagittis mollis justo ut accumsan.
Lorem ipsum dolor sit

amet, consectetur adipisc-
ing elit. In quis quis,
Imperdiet vitae purus. Cras
at lacus sed ante dictum
ultricies. Nunc vel semper
massa. Nam posuere accum-
san nisi a tempus.

IN THIS ISSUE

Stepping-Up right
into 2012 pX

On Building
Community pX

2012 Initiatives pX

Expected Metrics
2012 Initiatives pX

Sub-Regional
calendar pX

2011, a year
in review! pX

|

AN

37
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Brand Visual Identity in Action
Sample Press Advertising Templates

Lorem ipsum daolar sit amet, cansechetur adipiscing elit.

Volunteers

Lorem ipsum
dolor sit amet,
consectetur elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Suspendisse egestas diam vel
ante laoreek ut sodales mauris
aliqguam. Quisque quis eros tellus,
eu ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada Fames ac
turpis egestas. Cras in justo
rhoncus leo dapibus malesuada.
Donec id metus eget eros dickum
semper vel id odio. Mam a Facilisis
dui. Donec ac magna sem.

Pellentesque varius sodales dolor.

Dmet, consectetur adipiscing elit.

Title Here

Quisque quis eros tellus, eu
ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada fames ac
turpis egestas.

Title Here

Quisque quis eros tellus, eu
ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada fames ac
turpis egestas.

Te lend your support

Suspendisse egestas diam vel ante call us on 01-234-5678

laoreet ut sodales

Wanted

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Suspendisse egestas diam vel ante lacrest ut
sodales mauris aliguam. Quisque quis eros tellus, eu
ultrices risus. Pellentesque habitant morbi tristique
seneckus et netus et malesuada fames ac turpis
egestas. Cras in justo rhoncus leo dapibus
malesuada. Donec id metus egek eros dickum
semper vel id odio. Nam a Facilisis dui. Donec ac
magna sem. Pellentesque varius sodales dolor.

Te lend your support call us on 01-234-5678

Special ﬂF’ aﬁ‘\-‘
(1] i o
Pro;;:';aﬁise* %ﬁ?

Special jF3R,

Diympics Eﬁ ﬁa

Program Name

SspecialOlympicsProgram.org SpecialOlympicsProgram.org




Two colour / Graphic
'.ﬂ’Fj’ﬁ.,
M§7
Special

Oilympics
lllinois

www.SOILL.org




OUR MISSION

To provide year-round sports training
and athletic competition in a variety of
Olympictype sports for children and
adults with intellectual disabilities,
giving them continuing opportunities
to develop physical fitness,
demonstrate courage, experience joy
and participate in a sharing of gifts,
skills and friendship with their families,
other Special Olympics athletes and
the community.

Lorem Ipsum is simply dummy text of the printing and
typesetting industry. Lorem Ipsum has been the
industry’s standard dummy text ever since the 1500s,
when an unknown printer took a galley of type and
scrambled it to make a type specimen book

Special
ODiympics
IUinois

AN

3




Full color /image based

Revealing the
champion in
all of us

Special .ﬂ'F ﬁ']\

S




OUR MISSION

To provide year-round sports training and athletic
competition in a variety of Olympictype sports
for children and adults with intellectual disabilities,
giving them continuing opportunities to develop
physical fitness, demonstrate courage, experience
joy and participate in a sharing of gifts, skills and
friendship with their families, other Special
Olympics athletes and the community.

Special 7€,

Olympics Eﬁ.ﬁa
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Co-Branding ﬂ'és"\

Badge device '§ﬁ ﬁa‘
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Organizational Marks

International/Movement Accredited Program Team

AN

fe

AN

@ﬁ'ﬁ%‘ g"é .alﬁ’ Special Olympics 1 ! lt
L 3¢ yirgiia ~ ARLINGTON
SPE':IE" ﬂ'ymp'rs ® Arlington Panthers PA"THEES
Special Olympics SPECIAL OLYMPICS
Virglma VIRGINIA

5

ORGANIZATION TEAM

Represents the organizational (corporate) Identity used within competition
~aspect of the movement Forms team and local identity
Organizes activity and raises funds at a Active and fund-raising locally

state/national/international level
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Concept team marks
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Team identity

Local Team

Localized

Program
Standarndized
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Team identity




ALSTOM
COUGARS
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Team identity

A5

.

ALSTOM ALSTOM
COUGARS COUGARS
SFECLAL QLY SELCIAL CLYAPICE

YHRGIH K YEHRLCIMH &
aTT
*15'3‘. hage
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Team identity T-Shirt application options
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Team. Community. Identity.
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Brand Asset Portfolio

T T . AYA

: CORE ACTIVITY '+ SUPPORT ACTIVITY

- ~ ~ ~ ~ ~
SPORTS EDUCATION HEALTH COMMUNITY | FUND-RAISING

_______

————————

_________
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Brand Assets & Properties Ground Rules

» Assets need to be tangible and own-able
» Each Asset proposition needs to be defined

» Relationship with master brand, and other SO
Brands, needs to be understood and respected

» Parameters of each commercial brand partnership
needs to be clear and SO’s equity needs to be
protected

» Recognize that Legal Ownership and Brand
Ownership (Culture/Provenance) are not the same.
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Brand Asset Portfolio

e — — C e m— o ——— T - —— —— —_— —m= e e e . L | S e — = TR e e s o e o . e

-

CORE ACTIVITY |} SUPPORT ACTIVITY

e 7 aa

SPORTS EDUCATION HEALTH COMMUNITY | FUND-RAISING

ORGANIZATIONAL BRANDS offering year-round engagement and transformation through
active participation by athletes, volunteers and families/communities. Ranges from
organizational empowerment of SOl and Regional Programs to the direct athlete
empowerment of local clubs.

EVENT BRANDS: Multiple brands with consistent core values and endorsement —
differentiated by time & place. Periodic: Event Brands
(International/National/State/Regional — offering opportunity for spectators and fans to
participate in or bare witness to transformation through sport. These events may be
Special Athlete only of may be a combination of Special Olympic Athletes and Athletes.

ON-GOING ACTIVITIES: Sub-brands differentiated by specific audience and tactical
purpose.Continuous: A portfolio of activities managed and initiated by SO that support the
core activity of the Movement and the welfare of the athletes — addressing health,
Inclusion, awareness, funding and education.

114

_________

ON-GOING ACTIVITY



Asset Portfolio
Asset Portfolio Map
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CORE ACTIVITY SUPPORT ACTIVITY

w

¥*
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T

SPORTS EDUCATION HEALTH COMMUNITY

%

*
*

ORG / TEAM

*
»*

.......

¥
* %
* %
*

*
*
*

INITIATIVE
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Brand Asset Portfolio (in progress)

CORE ACTIVITY

e WL e o omc—

- —— TR e s " e i e [T

SUPPORT ACTIVITY

Games
(Local, State, National)

World Games

Unified Sports

Ooba

_ Foc_)tball |

~

EDUCATION

Athlete
Leadership

WORD TOEND
THE WO RDSupported

Ty

HEALTH

TRAIN

A Special Olympics
pitiative

"

COMMUNITY

Accredited
Programs

Global
Messengers

Family Activation

EKS DAY

Supported by Sgecial Olympics

& Best Buddies

FUND-RAISING

ENFORCEMENT
TORCH RUN

for Special Olympics

LETR PLUNGE
for Specia[lywp}cs

v h
1 4 '.II

AV, BAY,

SPECIAL
CHRISTMAS

for Special Olympics
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Brand Asset Portfolio (Categories)

¢y " Y
SPORTS EDUCATION HEALTH
Special special
OI)F/)mpics Olympics
Special Olympics Special Olympics

Games
(State, National)

World Games

Unified Sports

with Special Olympics

Special
Olympics

A Special Olympics
I wiative

WORD TOEND

THE WORD

the world

Healthy Athletes

Special
Olympics

A Special Olympics
nttiative

Uses Special Olympics masterbrand (no separate visual identity)

SO Sub-brands. Own visual identity within SO housestyle guides

Separate Brand ldentity — Endorsed by SO & other organizations

OMMUNITY

Accredited
Programs

Special Olympics

Special Olympics

EKS DAY

Special Olympics

Separate Brand ldentity —

Endorsed by SO

FUND-RAISING

A\VWY,
ENFORCEMENT
TORCH RUN

ANAY, BAY,

SPECIAL

CHRISTMAS
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Special Olympics Sub-Brands




Unified Sports
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Special Olympics Healthy Athletes

ﬂn iy Special Olympics
e Healthy Athletes®
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Brand Identities overview g;;%

International Brand Mark + Sports, Health, Education & Community Programs

<2 .ﬂﬁﬁ. Special Olympics aﬁﬁﬁ. Special Olympics
ﬂri'%'ﬁ ('ﬂﬁ—.ﬁﬁ'ﬁ | ®€7 Project Unify® ®3€? Young Athletes®
Special f'§ ?‘ §ﬁ ﬁ a
LT A ﬁﬁ Special .ﬂﬁﬁ. Special Olympics A3 Special Olympics
Olympics ¥5€7 Healthy Athletes® ¥3¢7 Athlete Leadership

Accredited Program Marks

Special .ﬂF AN Special fﬂé R

0 £
Olympics f§ a\ Olympics § 7 & o,V éﬁﬁif Spgc.ial Olympics
New Jersey Bolivia ﬁ E , €7 Unified Sports®
Team Identities Games / Events

5N

ALSTON

e

;o§ o4
Special Olympics

BLACKROCK WINCHESTER
FLYERS COUNTY
SPECIAL OLYMPICS SPECIAL OLYMPICS
VIRGINIA
&4

COUGARS C
SPECIAL OLYMPICS WS/ | SPeclALoLM National Games SPECIAL OLYMPICS
oy Placename 2023 WORLD GAMES
e A0, PLACENAME 2027
S A
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Our symbol is a Memory Trigger t‘égo;%‘\

O
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Reveal
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Get the Resources and Tools t‘égozg‘s

resources.specialolympics.org/brand.aspx

Or contact

brand@specialolympics.org
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