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STORIES






Once upon a time..
a long long time ago ..
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Common Ground
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Guiding ldea at the heart...




Revealing




Revealing the champion




Revealing the champion in all of us.
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Revealing the champion in all of us.
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Guiding ldea

iREVEALING THE CHAMPION | INALL OF US |

J

Grow Ambition Community
Release Purpose Inclusion
Nurture Goals Generosity
Develop Pride Partner

Care Progress Together
Change Win Everyone

Transform Advocate Team

Promote Impact Friendship

REVEAL

ACHIEVE

SHARE
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Guiding ldea

REVEALING | THE CHAMPION | INALL OF US

y

Rglreoa"le Ambition Clomlm‘?”'ty
Purpose netusion

Nurture Goals Generosity
Develop Pri Partner

ride
Care P Together
rogress

Change Win Everyone
Transform Advocate _Team .

Promote Friendship

REVEAL

ACHIEVE

SHARE
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The Special Olympics Brand Model ...

ENTRY POINTS

SPORTS \
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MISSION

Provide year-round sports train-
ing and athletic competition in a
variety of Olywple-type sports
for children and adults with
tntellectual disabilities, giving
thew continuing opportunities to
develop physical fitness, demon-
strate courage, experience joy and
participate in a sharing of gifts,
skills and friendship with thetr
fawilies, other Special Olywmpics
athletes and the community.
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MISSION

Provide Year-round sports train-
ing and athletic competition in a
variety of Olympic-type sports
for children and adults with
intellectuwal disabilities, giving
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Stepping stones...
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Olympics v Special Olympics

Olympics (Paralympics)

Special Olympics

Objective Building a better world through sport Transforming lives together through
the joy and power of sport — Revealing
the Champion in all of us

Values Excellence, Friendship, Respect Friendship, Respect, Inclusion, Joy

Positioning Excellence through sport Inclusion through the joy of sport

Effect Athlete actualization - raised Athlete & Community actualization -

standards of sporting achievement — greater inclusion and personal
record breaking! achievement - barrier breaking!

Structure International committee and national Organized at a local community level

committees / Coalface is sports
specific institutions

Most granular level is national
Structured exclusively on National
basis* (Charter states it’s between
individuals and teams)

with support and coordination
provided at a state, national and
international levels

Structured on community/local basis
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Olympics v Special Olympics

Olympics (Paralympics)

Special Olympics

Rules / Games rules based on integrity of Games rules based on maximizing

Classification records and physical achievement inclusiveness and supporting
of athletes ‘Rigorous personal achievement
classification’ ‘Adaptive classification’

Event Focus Exists every fourth Summer or Training activities throughout the
Winter — no other multi-sport year at a local level. Regional,
events beyond these occasions National and International games

take place but are not essential to
the existence of local community
activity

World Games City centric structure — defined by Inclusive of wider community

iconic architectural legacy, urban
& cultural and economic renewal
and destination branding

engagement — legacy is a social
infrastructure of inclusion through
host town program and other
opportunities for social engagement
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Standard Mark
Accredited Programs

Special A,

Olympics Fé" ﬁa‘

New Jersey

1) More compact for easier and more effective application

2) Use of symbol in red makes it the focal point of the Mark

3) More robust contemporary typeface for Program Name

4) Optimized for print application and positioning on right side of most

documents.
56



Standard Mark
Accredited Programs

L Spedial Qvmpics Laqobype ® Soecial Qlymoics Symbal
[ et ! — il oae rnre e ol AR

MINIMUM FREE SPACE ARDUND THE MARK

Special 7| r\\.
Olympics § ?
Program Name ﬁﬁ

& Program name sak ® Miramum distance batweaer
in Wbunkw ltalic sdatype and mark

57



Core Brand Marks

International Brand Mark :
Used for International communications and to ° o
t the Special Olympi t. 5 F_ ﬁ
This mark represents SOl and Regions and may > | ‘ﬂ l\,
only be used by SOI or the regional offices. specia’ (.ﬂ . F.’ §ﬁ.ﬁa
Olympics §% ﬁa o
’ Special
i Olympics

Accredited Program Marks
Used for individual Special Olympics accred-

ited programs. The mark should always be 5pecia’ .ﬂ.F- ﬁ.ﬁ. spECia’ .ﬂ.ﬁ- ﬁ.ﬁ.

used with name of the program in-lockup

with the Special Olympics symbol and a’ympics ‘§ o a‘ Dlympics § ® a‘
logotype. New Jersey aﬁ Bolivia aﬁ



Consistent positioning
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Primary Color Palette

61

SO Red

Pantone® 186
Process: 0c/100m /M1 00y/0k

RGB: 255R/0G/0B
Hex:: FF/00/00

SO Grey

Pantone® 418

Process: 0c/Om/15y/75k
RGB: 99R/99G/89B

Hex: 63/63/59




A diverse vibra
o)

~ R
lan

|
6 \




63



readability for people with dyslexia

111

|. Iceland 1. lceland 1. lceland

GILL SANS ARIAI UBUNTU




Special Olympics
Abcdefghijklmnopar
stuvgxyz123456/7890

@specialolympics
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Revealihg the .
(Champion within

cecial Olympics Annual Report 2012
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IDE
SPECIAL OLYMPICS SPORTS GU

Brand Visual Identity in Action
Sample Coaching Guides

SPECIAL OLYMPICS SPORTS GUIDE

= specla' gﬁa\ﬁ
grympics
program Name ﬁﬁ

Specia\olympicsprogram.org

Gymnastics,

Coachifg Gde-‘

SpecialOlympicsProgram.org

Special 73,

Oilympics
Program Name

73




Brand Visual Identity in Action
Sample Stationery

SpecialOlympicsProgram.org
Program Name

Ms Jane Smith

1024 Commonwealth Avenue
Alston

MA 10246

Re: Team Sponsorship
March 26th, 2012

Dear Jane,

Temolestior autatate parum ent landebit magnimo luptaepel ilitemguam nis am volenitem quo
blam eatent ratem incimus doleste ndaeribus denienit erum volupta temqui qui officil isim Fuga.
Et harum sequi si inctatis aut harchil modis elestion nos alia anda dolore volor sus ellaboriae
similit iuntius magni officid ebitas auta autatur, sinihil idem rectata spicitis si aute sit aut et et
dolorero voloreste nullita eprectis qui sa solecta quianimus voluptagui cum explaut iliquiatibus
re cum ex et vendipic totate intinus, incteni maximus iuntio et as sequam quidunt orerum ium
quos etur as exces voles maior aligenis is iminullatus, sedis explitis Dear Jane,

Temolestior autatate parum ent landebit magnimo luptaepel ilitemguam nis am volenitem quo
blam eatent ratem incimus doleste ndaeribus denienit erum volupta temqui qui officil isim Fuga.
Et harum sequi si inctatis aut harchil modis elestion nos alia anda dolore volor sus ellaboriae
similit iuntius magni officid ebitas auta autatur, sinihil idem rectata spicitis si aute sit aut et et
dolorero voloreste nullita eprectis qui sa solecta quianimus voluptagui cum explaut iliquiatibus
re cum.,

Sincerely,

John Jones
Director

Special Olymplies Chapter Name

Address Line 1, Address Line, City, County, Country, ZIP1234
Tel (123) 765 4321 Ext 12 Fax (123) 765 4322

Emall info_ireland@specialolympics.org

Twitter @specalolympics_chapter

Directors
AN Other (Chairpersen), AN Other, AN, Other, AN, Other,

Special Dlympics -ﬂF ﬁ.ﬁ-

¢

AN Other, AN, Other, AN. Other, A.M. Other, AN. Other, AN. Other.
Registered Charity or any additfonal legal information to go here.

ﬂﬁﬁm

§é®"é?

A,

PS¢

Special Olympics
Program Name

Anne Other Organisational Position

Address Line 1, Address Line, City, County, Country, ZIP1234
Tel (123) 765 4321 Ext 12 Fax (123) 765 4322

Email JaneS@specialolympics.org Twitter @so_chapter
SpecialOlympicsProgram.org



Brand Visual Identity in Action
Sample Information Leaflets

-y

SpecialOlympicsProgram.org

- E

9 oo, =% )

™ o -
o

"
A

AN
w’ﬁzw

s 4

f,.i‘;;,fA, f

Code of Ethics

and good practi
Volunteer guide

Special e
Dlymp,-,__s gﬂ{éﬁﬁ.

®
PrOgram Name ﬁﬁ 7




Brand Visual Identity in Action 'ﬂ‘éﬁ'\
Sample Reports & Guidelines

¢

SpedialOlympicsProgram.org Special ﬂ.ﬁﬁﬁ.
Diympics § V
Program Name ﬁ ’

mmmmmmmm lesProgram.org a’SPEE:a' éf.ﬁﬁa‘
wmnies b

Program Name

Delegation
Accommodation Financial

Guidelines
For Special Olympics World Games S ta te m e n t

Speciar
Olympics ﬂﬁo Ry {
Program Name (ﬁﬁ a

Revealing the
Champion within | Code of

Special Olympics Annual Report 2012
Conduct

Dls pe:_lal ﬂ‘éﬁg
lympics
Program Name saﬁ

Special A<,

Olympics 6 ® {
sssssss lymplcsProgram.org Program Name ﬁ ;
[

Child Welfare and
A _ Protection in Sport
| i, Awareness Training

S A e a2 O

Watersports
Strategy 2012

Lorem ipsum dolor sit amet
consectetur adipiscing elit.

Special g]]‘"ﬁ'h
Oilympics Fﬁ.ﬁa

SpedalOlympicsProgram.org Pfogram Name °




Brand Visual Identity in Action 'oﬂ'és"\

Sample Information Leaflets §ﬁ‘ﬁ7

‘ .n:f"*'(r' *I/H
* INVITATION ‘5,;3{)

e

Specla(olympicsprogram.org

Summit
2012

Crowne Plaza Hotel, New Jersey
2nd - 4th March 2012

Lorem ipsym
adipiscing ej

dolor sijt
t. Aenean iaculis nibh,

Special jﬁé ﬁ'ﬁ.

Olympics §30ﬁ7

Program Name

Special e
Olympics € ﬁj’
Program Name % ﬁ—

— e



Brand Visual Identity in Action
Sample Newsletters

FEBRUARY 2012 .’Iﬁaﬂ\
Connect :
ODilympics

Ireland

ON YOUR MARKS.
GET READY

FOR THE

4 YEAR CYCLE

PUBLICATION SUPPORTED BY

: ° THE
gmn ' SPOrt | wsiseoms

COUNCIL

Middle East / North Africa

what’s Up?

Special Olympics Initiatives newsletter December 2011

4
only by facing the facts and resolving to meet the challenge
head-on can something be done. only if we broaden our
understanding can we help individuals with mtellectual
Disabilities to esoape into the sunlight of useful Living. ,,

In memory of Eunice Kennedy Shriver, 1921-2009, SO Founder.

Stepping - Up and right into 2012:

Lorem ipsum dolor sit amet, consectetur

adipiscing elit. Vivamus nec dui augue,
id lobortis dui. Quisque quis erat nisl.
Fusce laoreet, mi malesuada hendrerit
consequat, elit eros volutpat mauris, et
gravida nibh neque ut sapien. Duis mi
lacus, semper nec hendrerit eget,
posuere nec lacus. Sed felis est, pellen-

FAMILIES ARE TERRIFIC
Lorem Ipsum dolor sit amet, consecte-
tur adiplscing elit. Vivamus nec dui
augue, id lobortis dul. Quisque quis
erat nisl. Fusce laoreet, mi malesuada
hend:s eliteros

mauris, et gravida nibh neque ut
sapien. Duls mi lacus, semper nec

tesque sit amet voli quis, imperdi
vitae purus. Cras at lacus sed

Project Unify and

YOUTH INVOLVEMENT

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Vivamus nec dui augue, id
lobortis dul. Quisque quis erat nisl. Fusce
laoreet, mi malesuada hendrerit conse-
quat, elit eros volutpat mauris, et gravida
nibh neque ut saplen. Duis mi lacus,
semper nec hendrerit eget, posuere nec
lacus. Sed felis est, pellentesque sit amet
volutpat quis, imperdiet vitae purus. Cras

at lacus sed ante dictum ultrices. Nunc vel

semper massa, Nam posuere accumsan
nisi a tempus. Suspendisse sagittis mollis
Justo ut accumsan. Lorem ipsum dolor sit
amet, consectetur adipiscing elit. in quis
ipsum quam. Proin porta sem vel felis
luctus eleifend. Suspendisse dictum
gravida aliquet.

Suspendisse elit mi, faucibus vitae Fringilla

quis, dictum et turpis. In et est odio. In
lacinia dolor erat. Suspendisse quam leo,
aliquet sed lacinia vel, consequat et
metus. In tincidunt dictum tellus.

What's Up? Sth Edition

hendrerit eget, p nec lacus. Sed
Felis est, pellentesque sit amet
volutpat quis, imperdiet vitae purus.
Cras at lacus sed ante dictum ultricles.
Nunc vel semper massa. Nam posuere
accumsan nisl a tempus. Suspendisse
sagittis mollis justo ut accumsan.
Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit. in quis quis, imper-
diet vitae purus.

Cras at lacus sed ante dictum ultricies.
Nunc vel semper massa. Nam posuere
accumsan nisi a tempus. Suspendisse
sagittis mollis justo ut accumsas at
lacus sed ante dictum ultricies. Nunc
vel semper massa. Nam posuere
accumsan nisl a tempus. Suspendisse
sagittis mollis justo ut accumsan.
Lorem ipsum dolor sit

amet, consectetur adipisc-
ing elit. In quis quis,
Imperdiet vitae purus. Cras
at lacus sed ante dictum
ultricies. Nunc vel semper
massa. Nam posuere accum-
san nisi a tempus.

IN THIS ISSUE

Stepping-Up right
into 2012 pX

On Building
Community pX

2012 Initiatives pX

Expected Metrics
2012 Initiatives pX

Sub-Regional
calendar pX

2011, a year
in review! pX

|

AN

37
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Brand Visual Identity in Action
Sample Press Advertising Templates

Lorem ipsum daolar sit amet, cansechetur adipiscing elit.

Volunteers

Lorem ipsum
dolor sit amet,
consectetur elit.

Lorem ipsum dolor sit amet,
consectetur adipiscing elit.
Suspendisse egestas diam vel
ante laoreek ut sodales mauris
aliqguam. Quisque quis eros tellus,
eu ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada Fames ac
turpis egestas. Cras in justo
rhoncus leo dapibus malesuada.
Donec id metus eget eros dickum
semper vel id odio. Mam a Facilisis
dui. Donec ac magna sem.

Pellentesque varius sodales dolor.

Dmet, consectetur adipiscing elit.

Title Here

Quisque quis eros tellus, eu
ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada fames ac
turpis egestas.

Title Here

Quisque quis eros tellus, eu
ultrices risus. Pellentesque
habitant morbi tristique senectus
et netus et malesuada fames ac
turpis egestas.

Te lend your support

Suspendisse egestas diam vel ante call us on 01-234-5678

laoreet ut sodales

Wanted

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Suspendisse egestas diam vel ante lacrest ut
sodales mauris aliguam. Quisque quis eros tellus, eu
ultrices risus. Pellentesque habitant morbi tristique
seneckus et netus et malesuada fames ac turpis
egestas. Cras in justo rhoncus leo dapibus
malesuada. Donec id metus egek eros dickum
semper vel id odio. Nam a Facilisis dui. Donec ac
magna sem. Pellentesque varius sodales dolor.

Te lend your support call us on 01-234-5678

Special ﬂF’ aﬁ‘\-‘
(1] i o
Pro;;:';aﬁise* %ﬁ?

Special jF3R,

Diympics Eﬁ ﬁa

Program Name

SspecialOlympicsProgram.org SpecialOlympicsProgram.org




THE SPECIAL OLYXMPICS OATH

Thomond Park
Limerick 12-15 July

!

JLET IN, BUT IF | CANNOT WIT%ME BE‘
‘\

IN THE ATTEMPT

Special 7[* 7, Special /i<, Special j53,

Olympics P§ ao ﬂ Olympics § ao ﬁ7 Olympics f§ ﬁ. ﬁa\

Vermont SpecialOlympicsVermont.org Vermont SpecialOlympicsireland.org Ireland




THE SPECIALOLXMPICS OATH

Thomond Park
Limerick 12-15 July
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pecial  jiF, Special A,

’mpics sa.ﬁ 7 SpecialOlympicsireland.org e Kﬁ.ﬁa\

Vermont Ireland

IN THE ATTEMPT

Special jﬂé i/

Find out more or volunteer at a’ympics '§ . 7
g sl N nteel
®

SpecialOlympicsVermont.org Vermont
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IN THE AT TEMHF

Specia B ' Special 753,
Olympici | Olympics ’§ @ a‘
s . ‘ o {.org Ireland ﬁﬁ
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Brand Asset Portfolio (Categories)

¢y " Y
SPORTS EDUCATION HEALTH
Special special
OI)F/)mpics Olympics
Special Olympics Special Olympics

Games
(State, National)

World Games

Unified Sports

with Special Olympics

Special
Olympics

A Special Olympics
I wiative

WORD TOEND

THE WORD

the world

Healthy Athletes

Special
Olympics

A Special Olympics
nttiative

Uses Special Olympics masterbrand (no separate visual identity)

SO Sub-brands. Own visual identity within SO housestyle guides

Separate Brand ldentity — Endorsed by SO & other organizations

OMMUNITY

Accredited
Programs

Special Olympics

Special Olympics

EKS DAY

Special Olympics

Separate Brand ldentity —

Endorsed by SO

FUND-RAISING

A\W\Y,
ENFORCEMENT
TORCH RUN

A\ \/ BAY,

SPECIAL

CHRISTMAS
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Activation Platforms

Four complementary Platforms:
» Real SPORTS Experience

» Sustaining Athlete HEALTH

» Transformative EDUCATION
, COMMUNITY Building

Collectively they represent the totality of all of the
broad social impact the Movement seeks to effect
by Focusing on people with ID




Bringing This to Market

The "activation packet” — a sales ready tool
» One page info-graphic

» Detailed case statement

» Corresponding Budget

v When appropriate, sub-initiative info-graphic, case
statements and budget (i.e, Unified Sports under Sports
platform)

Revenue centers at all levels (SOI, Regional, Program) should
have the ability to tailor and configure as needed and use
to engage / raise money from partners/donors




@5 Specinl Oiympics Sports Platform

VISION

& world in which pecple with 1D b2ad healthy, vibrant lives grounded in ongoing sports and physical activity, scund nutriticn and a
deeply held conviction to improve, compets, achieve and demonstrate their personal best bo themsebies and their communiby.

THE PROBLEM

Our Role Successes Limitations

Soedal Olympics strives ko

The Issue

People with ID experierice

T he e el IR e e e R 4 million athletes Lﬂﬁﬂﬁmnh
ins wificient Can=, poor nuoricion oraining and compebEon in &n mﬂm Soegal N
and sedentary Festyles. This is inclusive culturs that stresses worid wide in 32 sparts. pecial Clymesics
exzrerbabed by the Lack of akhletic exmceli=nce, rewards ok, E’ 275,000 trained & ?-El..l'r:rtspn_ud:whm
accessinle ongoing sporks emphasizes healch and celebrates Hied | regimen ladks inberesine need o
programs that stress Amess, personal achievement. rabdhet up ramirg guality and
shill development and guality Eﬂ' 50,000 competitions performance =xpecabions.
coaching & comipetition. iﬂ'ﬂ'hﬂﬁmﬂ . .
Arhfleite developmenit hindsred
"'H" (ﬁ @ fevel conducted every year. by insuFFicen: abibiy to recruis,
* train and certfy bestir-dass
Liadd * .
% # * InconsEbent competidon gualiby
j ?l unddermines desired oulbene of
i =l o i

THE SOLUTION

Create a universal culture of high expectations & sports excellence that enhances the athletic experience & maximizes
individual achievement. Leverage technology & sodal media to deliver tools directly bo adhletes & cosches. Ensure universal high-quality

competition at &l levels. Develop & benefit From strong partnerships with key Sports Leagues, Federatons & Media Outless.
soums + € )) 3y

i_% g ,L QoG

gl‘EEI‘I.I'El].I' expand the availability of & participation in Unified Sports, the lead program For extending Special
Olympics’ impact & ideals to people without ID. Defiver proven individual and communig-wide benefits of Spedal Olympics —
he=alth, fibness, nclusion — to maore people in more s=tbngs, while shattenng sbigma and sbereotypes about people with |ID and thewr abilcies
bw =rmaging pecole with and without disahilities together on the Reld of play.
2
L]

1 MILLION

dﬂ.ﬂtnuﬁ:ﬁuﬁm
by 2045

PingFlﬁar

Y T T |

Brozder Implementation of Special Olympics Unified Sparts

&) A @ )P

Make athletic skill development, sports and overall healthy living life-long tenets embraced by more people
with ID beginning at an early age. By 2015, dramatically =xpand the Specal Olmpics Young Athlebes program to deliver its proven
b= me=Fits bo 100,000 youngsters {92 T and under] with 1D and their Families, while offering the lifelorg benefts of Speoel Ohympics sport and
hemzilth presgramming o 5.3 million people with 1D (z9= 8 and up).

.20 T.&) ﬂd‘k \m,m;;

Expamd Specdial (dympics Young Athletes Program

& m’u

Syl Sl
ettt JE‘&E..F‘EM




Health, Education &
Community Initiatives




Special Olympics Sub-Brands




Unified Sports
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Special Olympics
Health Promotion

H
AR

f5?

Special Olympics
Healthy Hearing
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Special Olympics
MedFest

HE
AN
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Special Olympics
Special Smiles®

AN
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Special Olympics
FUNFitness

[ .
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Special Olympics
Lions Clubs International

Opening Eyes®







Games Mark & Name Construction

Games mark

Special Olympics
Name 'Program| Games
'Location| |Year]
ST S —
naorsemen §ﬁ.ﬁa
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Games Mark & Name Construction

Special Olympics
Ireland Games
Limerick 2019
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Brand Identities overview Kﬁ‘ﬁ?

International Brand Mark

AN
ecia "}I‘F ﬁﬁ' § v ;j
m:f'npics' Kzérﬁ?' AF

Special
Olympics

Accredited Program Marks
Special AF 3, Special AR,
Olympics s °¢7 Olympics § %
New Jersey ﬁﬁ Bolivia ﬁﬁ

Team Identities

ALSTOM
COUGARS

&

Sports, Health, Education & Community Programs

Special Olympics Special Olympics Special Olympics
Healthy Athletes® Project UNIFY® Young Athletes®

e B

A
o

A, Special Olympics
¢ Unified Sports®

Games [ Events
N '
Special Olympics ,
National Games SPECIAL OLYMPICS
Placename 2023 WORLD GAMES
o~ PLACENAME 2027
Faye? A




Our symbol is a Memory Trigger t‘égo;%‘\
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Get the Resources and Tools t‘égozg‘s

resources.specialolympics.org/brand.aspx

Or contact

brand@specialolympics.org
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