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• Recap from First Webinar 

• Youth as Brand Ambassadors 

• Real-time Activation for Spread 
the Word to End the Word 

• Discussion/Idea Share 

• Q&A 

TODAY’S CATEGORIES 2  | 



• SOCIAL MEDIA  IS NOT…  
• Free 
• A silver bullet for fundraising 
• An opportunity to control 

your message 
• An opportunity to tell 

everyone what you think 
• Inherently appealing and cool 

to millenials 
• An alternative to clear 

messaging/mission  
 
 
 

• SOCIAL MEDIA  IS …  
• Pretty low cost 
• Growing by leaps and bounds 
• An opportunity for 

conversation 
• A great way to reach certain 

audiences 
• A complement to the 

messages you’re sharing 
through other channels 

RECAP: WHAT IS SOCIAL MEDIA? 3  | 



RECAP: WHY DOES IT MATTER? 4  | 

Social media helps content spread 

http://socialreflexion.com/img/infographics/infographic-ex-4-full.png


• Listen to yourself 

• Listen to others 

• Determine target audience 

• Define your assets 

• Set goals 

• Select your channels 

• Implement, listen & re-invent 

RECAP: START WITH A PLAN 5  | 

Developing a Social Media Marketing Plan 

Adapted from Developing a Social Media Plan from ifPEOPLE 

http://www.slideshare.net/ifPeople/developing-a-social-media-plan-1323287


6  | YOUTH AS BRAND ADVOCATES 

• Find and engage Project UNIFY loyalists 

• Invite them to: 

• Create content 

• Moderate discussions & answer questions 

• Facilitate peer-to-peer interactions 

• Take ownership 

Fact: Youth trust peer                          
recommendations 

 



7  | R-WORD ACTIVATION IN ACTION 
Social Media Goals 

• Interaction between Youth 

• Engagement 

• Awareness 

• Connection 

 

With the 
Campaign 

Starts by creating a place where youth feel valued/relevant. 



8  | R-WORD ACTIVATION IN ACTION 
Facilitate Interaction 

• With your youth leaders, host a Q & A session 
on Facebook or Twitter 

 

 

 

 Facilitated by youth leaders or local 
celebrity 

 Invite schools to Facebook as a place for 
idea sharing 



9  | R-WORD ACTIVATION IN ACTION 
Facilitate Interaction 

• Create engaging discussions around R-word; 
for example:  

• How would you finish this sentence: “I 
don’t think you should use the r-word 
because…” 

• What motivates you to put an end to the R-
word? 

Allow students to share what motivates them! 



10  | R-WORD ACTIVATION IN ACTION 
Facilitate Interaction 

• Post photos from local R-word events and ask 
students to tag themselves  

Drives people to your page, encourages “likes” and allows fans to take ownership in your content 



11  | R-WORD ACTIVATION IN ACTION 
Contests=Engagement 

• Build off school rivalries and host a video 
contest between schools  

• Who can create the best R-word video? 

• Photo Contest – Encourage students to share 
photos post-event and have fans vote for their 
favorite using Facebook likes  



12  | R-WORD ACTIVATION IN ACTION 
Contests=Engagement 

• Use contests to encourage interaction and 
connection to the campaign, examples: 

• Tweet us how you’re ending the word & be 
entered to win an #R-word t-shirt 

• Share your best End the R-word poster  



13  | R-WORD ACTIVATION IN ACTION 
Share Relevant Stories and Helpful Information 

• Follow a youth pair or athlete as they prepare 
for an R-word event in their school 

• Start 1-2 weeks out & share how they’re 
making banners, designing t-shirts, 
spreading the word at school, etc. 

• Use photos, video clips, blogs to share their 
story & update your fans on their progress 



14  | R-WORD ACTIVATION IN ACTION 
Share Relevant Stories and Helpful Information 

• Youth-created videos featuring discussions 
about the R-word 

• Provide guidance to other youth as they 
prepare for their own R-word event 



15  | R-WORD ACTIVATION IN ACTION 
More ideas 

• Utilize Hashtags 
 

 

• Online Icebreakers 

• Generate discussions around event 
hashtags pre & post events 

• Help youth interact & maintain friendships 
between youth 



16  | R-WORD ACTIVATION IN ACTION 
More ideas – Facebook Events 

Makes it as easy as possible for young people to share PU events with their friends 



17  | R-WORD ACTIVATION IN ACTION 
More ideas 

• Ask Questions 

• The best way to find out what people are 
doing to Spread the Word… ASK! 

 
 



18  | 

When engaging students  -  

think FUN and 5-seconds! 

R-WORD ACTIVATION IN ACTION 



19  | WHAT ARE YOU DOING? 



REBECCA RALSTON 
Web Communications Specialist  

Project UNIFY  
(202) 824-0212 

rralston@specialolympics.org 

QUESTIONS OR 
COMMENTS? 

https://www.facebook.com/ProjectUNIFY
http://projectunifyblog.wordpress.com/
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