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SPECIAL OLYMPICS
WORLD WINTER GAMES AUSTRIA 2017 
CONTENT IDEAS
This document outlines some potential content ideas for how you can use the Six Months Out opportunity to promote the World Games in your region.  
· Use the timing as an appeal to partners and sponsors that have not yet signed on.

· For those partners that have signed on, ask them to feature an athlete that is going to Games on their social media/potential editorial content in their newsletters, etc. 
· Make another push around your existing Support an Athlete fundraising campaigns for your Programs and encourage families and volunteers to participate in the Games Organizing Committee’s  Mission 3000 to encourage securing one fan for each of the 3,000 athletes attending.  More more on Mission 3000, visit here.  
· Media just finished covering the Olympics and are now covering the Paralympics.  Reach out to these media and let them know the next big event is coming – our Special Olympics World Winter Games in 2017!
· Announce your delegation (if you haven’t already) and conduct outreach to your local government and media announcing the news.
· Promote the unique training stories you are hearing from your Programs and tie in the 6-month milestone.
· Engage an athlete attending the Games that has already started their fitness and health regime for the Games and offer media the opportunity to interview them about their progress thus far and what they hope to achieve in the next six months leading up to the Games.  

· If you haven’t already, announce your training camp and offer select media the opportunity to attend and gather exclusive access to athlete stories.
· Contact those athletes that are already engaging on social media and ask them to share a video from their personal smart phone on how excited they are getting in anticipation for the World Games.  Encourage others to follow your athletes and retweet, share, etc. their activity to help build awareness for the Games and increase their overall following.

· Look for opportunities to share our athletes‘ health and sports stories and reinforce the World Games tie-in during moments in time like the European Week of Sport September 10th – 16th, EKS Day on September 24th and any other national observances around sport, health or disability.
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